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B

Bibliography and Assessment of Key Competitive Intelligence Scholarship: Part 4 (2003-2006),
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Intelligence sharing in virtual teams: managing organizational effects of technology, p1-9, V1 N3,
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Introduction, p3-5, V3 N1 Spring 2005.
Vibert
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The relationship between business intelligence and business success, p6-15, V3 N1 Spring 2005.
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Tracing the Origins of Competitive Intelligence Throughout History, V3/4, pp 61-82.
Juhari/Stephens
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Using business intelligence to discover new market opportunities, p16-28, V3 N2, Fall 2005
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