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Volume 1 Number 1  Summer 1990 
 
Leonard, Jim  Liam Fahey: the conscience of competitor intelligence.  CIR 1/1 Summer 1990, p5. 
Pring, David  Competitive intelligence & market research. CIR 1/1 Summer 1990, p6-7. 
Connors, Deborah From PC to mainframe. CIR 1/1 Summer 1990, p8 
Rogers, David   Competitors’ cost structure. 1/1 Summer 1990, p9-10. 
Nasbe, Roderick The corporate strategic intelligence process. 1/1 Summer 1990, p11. 
Frieman, Wendy Evaluation of Japanese research. 1/1 Summer 1990, p12-13. 
Downham, Max  Preparing for a very competitive future. 1/1 Summer 1990, p14 
Lavendel, Giuliana Bridging the information gap. 1/1 Summer 1990, p15 
Gilad, Ben  The Rutgers matrix. 1/1 Summer 1990, 16. 
Narin, Francis  Patent citation indicators in strategic planning. 1/1 Summer 1990, p17. 
Perkins, Toby  BCG matrices in practice in the computer industry. 1/1 Summer 1990, p18 
Becker, John  Supplier intelligence. 1/1 Summer 1990, p19-21. 
Fifer, Robert  Benchmarking. 1/1 Summer 1990, p24. 
Morimoto, Hal  Information gathering in Japan. 1/1 Summer 1990, p25. 
Owen, Jerrold  Competitive intelligence gathering in Japan. 1/1 Summer 1990, p26. 
Welsh, Maurice  A framework for qualifying and selecting a consultant. 1/1 Summer 1990, p27 
Dedijer, Stevan  The intelligence corporation. 1/1 Summer 1990, p39. 
Margulies, Bob  From the president. 1/1 Summer 1990, p2.  
Hohhof, Bonnie  The editor’s desk. 1/1 Summer 1990, p3. 
Omura, Glen  CI software applications. 1/1 Summer 1990, p22. 
Fedoriv, Daria  Book review. 1/1 Summer 1990, p30. 
Kotler, Mindy  Foreign intelligence briefing, 1/1 Summer 1990, p31. 
Tuohy, Jim  Tools and techniques. 1/1 Summer 1990, p32, 
Pollard, Andrew  Letter from Europe. 1/1 Summer 1990, p33. 
Hohhof, Bonnie  Competitive intelligence library, 1/1 Summer 1990, p34. 
Kight, Leila  Regional programs. 1/1 Summer 1990, p35. 
 
Volume 1 Number 2 Fall 1990 
 
Oettinger, Anthony Whence and whither intelligence, command and control? 1/2 Fall 1990, p2-3. 
Leonard, Jim  Competitive advantages of the Kaisha. 1/2 Fall 1990, p 4-7. 
Boyce, Edward  Strategic planning process. 1/2 Fall 1990, p8-10. 
Fleisher, Craig  The competitive analysis of non-market intelligence. 1/2 Fall 1990, p11-13. 
Meade, Bill  Processing ideas: an argument for useful text management software. p14-15. 
Mathey, Charles Competitive analysis mapping. 1/2 Fall 1990, p 16-17. 
Altgilbers, Cynthia The corporate information center’s role in CI. 1/2 Fall 1990, p18-19. 
Martin, John  The role of the personal computer in CI application systems. 1/2 Fall 1990, p.20. 
Klavans, Richard Assessing competitive R&D capabilities. 1/2 Fall 1990, p 21. 
Simon, Len 
Roush, Gary  Business information program. 1/2 Fall 1990, p22. 
Blatt, Morris  Antitrust and ethical CI gathering. 1/2 Fall 1990, p23-25. 
Chitwood, Lera  Intelligence information: going online intelligently. 1/2 Fall 1990, pp27. 
Hohhof, Bonnie  Competitive intelligence library. 1/2 Fall 1990, p29-31. 
Kotler, Mindy  Foreign intelligence briefing: daily information services. 1/2 Fall 1990,  p32. 
Omura, Glen  CI software applications: processing ideas. 1/2 Fall 1990, p33. 
Pollard, Andrew  Letter from Europe: information channels and vehicles. 1/2 Fall 1990, p33. 
Tuohy, Jim  Tools and techniques: the marketplace environment map. 1/2 Fall 1990, p34. 
Fedoriv, Daria  Book review: How competitors learn your company’s secrets. 1/2 Fall 1990, p35. 
Fedoriv, Daria  Book review: How to find information about emerging technologies.  

1/2 Fall 1990, p36. 
Murphy, Terry  Book review: Fulltext sources online. 1/2 Fall 1990, p37. 
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Sykes, Thomas  Book review: European markets – a guide to company and industry information  
sources. 1/2 Fall 1990, p38. 

Gelline, Michael Product review: The use of NewsNet as a competitive intelligence resource. 1/2 Fall  
1990, p39. 

Pantone, Nancy Product review: Using accurate information to understand your market. 1/2 Fall 1990,  
p40. 

Anders, Norma  Product review: military awards searching – a new approach. 1/2 Fall 1990, p42. 
Margulies, Robert Note from the president. 1/2 Fall 1990, p1. 
Hohhof, Bonnie  Editor’s viewpoint. 1/2 Fall 1990, p1. 
 
 
Volume 2 Number 1 Spring 1991 
 
Sharer, Kevin  Top management intelligence needs: an executive’s view of CI. 2/1 Spring 1991, p3-5. 
Fleisher, Craig  Applying quality process evaluation to the CI function. 2/1 Spring 1991, p6-7. 
Fuld, Leonard  Total quality through intelligence programs. 2/1 Spring 1991, p8-11. 
Prescott, John  Process for designing competitive intelligence workshops. 2/1 Spring 1991, p12-13. 
Gibbons, Patrick 
Travis, Robert  US telecommunications industry and international competition: policy vs. practice.  

2/1 Spring 1991, p14-16. 
Stanat, Ruth  Tracking your global competition. 2/1 Spring 1991, p17-19. 
Cochian, Henry  Strategic business  intelligence. 2/1 Spring 1991, p20-21. 
Prescott, John  SCIP: who we are, what we do. 2/1 Spring 1991, p22-26.. 
Fleisher, Craig 
Pollard, Andrew  Letter from Europe: the importance of local intelligence. 2/1 Spring 1991, p28. 
Tuohy, Jim  Tools and Techniques: the marketplace information network. 2/1 Spring 1991, p29. 
Halsey, Winifred Intelligence Information: an overview of patent info sources. 2/1 Spring 1991, p30-31. 
Kotler, Mindy  Foreign intelligence briefing: Japanese info and Mexico. 2/1 Spring 1991, p32-36. 
Schloegel, Mark  CI Software Applications: Infobases. 2/1 Spring 1991, p37-39. 
Fedoriv, Daria  Book review: Competitor intelligence manual and guide (Tyson). 2/1 Spring 1991,  

p40-41. 
Thurow, Lester  Book review: Competitive advantage of nations (Porter). 2/1 Spring 1991, p42-43. 
Gelinne, Michael Product review: Dialog business connection. 2/1 Spring 1991, p44. 
Davis, Larry  Product review: Dun & Bradstreet databases. 2/1 Spring 1991, p45. 
Chitwood, Lera  Product review: Online-finder – sleuth software? 2/1 Spring 1991, p46. 
Hohhof, Bonnie  Title Index: Competitive Intelligencer – Fall 1986 to Feb. 1990. p47-50. 
 
 
 
Volume 2 number 2 Fall 1991 
 
Kotler, Mindy  Information perception: a strategic gap. 2/2 Fall 1991, p2-5. 
Tyson, Kirk  The problem with ethics: implementation. 2/2 Fall 1991, p6-8. 
Meyer, Herbert  After collection, what? 2/2 Fall 1991, p9-10. 
Harkleroad, David Intelligence insights from component cash flow analysis. 2/2 Fall 1991, p11-13. 
Hayward, Michael Graphically illustrated! 2/2 Fall 1991, p. 14-17. 
Welsh, Maurice  The business intelligence process. 2/2 Fall 1991, p18-20. 
Webb, James  Linking competitive intelligence to corporate strategy. 2/2 Fall 1991, p. 21-22. 
Barber, Donald  Competitor intelligence – the essential challenge. 2/2 Fall 1991, p23-24. 
Anthony, Jane  SCIP: 1991 membership survey. 2/2 Fall 1991, p25-26. 
Pollard, Andrew  Letter from Europe: all fall down. 2/2 Fall 1991, p28. 
Leonard, Jim  Book Review: Hearing the voice of the market. 2/2 Fall 1991, p29. 
Gelinne, Michael Product review: decision resources and the business implications of technological  

change. 2/2 Fall 1991, p31. 
Chitwood, Lera  Intelligence Information: Integrated information and the intelligent corporation. 2/2 Fall  

1991, p33-34. 
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Fedoriv, Daria  Videotape review: How to get top results from your business researchers.  
2/2 Fall 1991, p35. 

Kotler, Mindy  Foreign intelligence briefing: Japanese information. 2/2 Fall 1991, p37. 
Tuohy, Jim  Tools and techniques: increasing CI efficiency. 2/2 Fall 1991, p39. 
 
 
Volume 2 Number 3  Winter 1992 
 
Fleisher, Craig  Functional-level CI: human resources management. 2/3 Winter 1992, p2-7. 
Schoenfeld, Gerald 
Prescott, John  The role of competitive intelligence for US competitiveness. 2/3 Winter 1992, p8-10. 
Stott, Mark  Making sense of the business press. 2/3 Winter 1992, p11-14. 
Kight, Leila  How to predict companies’ future actions. 2/3 Winter 1992, p15-17. 
Ritchie, Jo-Ann  Competitor assessment tools: win/loss analysis. 2/3 Winter 1992, p18-19. 
Nagarajan, Nandu The role of cost information on competitive strategy: a comparison of US and  
    Japanese approaches. 2/3 Winter 1992, p20-23. 
Prior, Vernon  Down Under: Exciting times. 2/3 Winter 1992, p24. 
Pearson, John  SCIP Europe: News. 2/3 Winter 1992, p24. 
Chitwood, Lera  Intelligence Information: the people chase. 2/3 Winter 1992, p25. 
Pollard, Andrew  Letter from Europe: James Bond rules OK? 2/3 Winter 1992, p27. 
Kowalcheck, Sandra Foreign Intelligence Briefing: The Baltics. 2/3 Winter 1992, p28-29. 
Fuld, Leonard  CI Software Applications: Computer based intelligence systems experience growth 

 and problems. 2/3 Winter 1992, p31-32. 
Willson, Katherine Competitive Intelligence Library 2/3 Winter 1992, p34-36. 
Gelinne, Michael Product review: the Business Intelligence program. 2/3 Winter 1992, p37. 
Lavendel, Giuliana Book review: managing competitive analysis 2/3 Winter 1992, p38. 
Lavendel, Giuliana Book Review: Art of the long view. 2/3 Winter 1992, p39. 
 
Volume 3 Number 1  Spring 1992 
 
Gilad, Ben  A self examining test for the corporate intelligence professional: where are YOU on 

 The chart? 3/1 Spring 1992, p2-6. 
Peddie, Jon  The corporate culture and use of competitive intelligence. 3/1 Spring 1992, p7-10. 
McGonagle, John Patterns of development in CI units. 3/1 Spring 1992, p11-12. 
Vajk, Hugo  Business intelligence and the corporate director. 3/1 Spring 1992, p13-15. 
Tyson, Kirk  Executive information systems approach for business intelligence.  

3/1 Spring 1992, p16-19. 
Swanson, Kathryn 
Hall, Chris  Strategic management systems: a survey. 3/1 Spring 1992, p21-22. 
Sulc, Lawrence  Organizational intelligence and counterintelligence. 3/1 Spring 1992, p23-25. 
Hohhof, Bonnie  Editor’s viewpoint. 3/1 Spring 1992, p1. 
Prior, Vernon  Down Under: Australian Business information. 3/1 Spring 1992, p27-28. 
Tyson, Kirk 
Willson, Katherine Competitive Intelligence Library, 3/1 Spring 1992, p29-31. 
Pollard, Andrew  Letter from Europe: Europe – a dark continent. 3/1 Spring 1992, p32-33. 
Gelline, Michael Product review: BEST – North America: 75,000 experts at your fingertips. 3/1 Spring  

1992, p34. 
Groft, Mary  Intelligence Information: Information brokers and their place in the CI circle. 3/1 Spring 

 1992, p36-37. 
Lavendel, Giuliana Book Review: Rising Sun. 3/1 Spring 1992, p38. 
Lavendel, Giuliana Book Review: Short term America. 3/1 Spring 1992,p39. 
Pincus, Kathy  CI software applications: shopping for text retrieval tools. 3/1 Spring 1992, p40-41. 
   Board of Directors: New Directors biographical information 3/1 Spring 1992, p42. 
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Volume 3 Number 2 Summer 1992 
 
Bruder, Kenneth International benchmarking. 3/2 Summer 1992, p2-5. 
Eyrich, Henry  Benchmarking to be the best. 3/2 Summer 1992, p8-10. 
Prescott, John  The parallel process of competitive intelligence: why it exists and what can we  

do about it? 3/2 Summer 1992, p11-13. 
Gibbons, Patrick 
Jacobi, Gary  Financial tools for competitive analysis. 3/2 Summer 1992, p14-17. 
Lukowski, Rita  Competitive communications: the unexplored intelligence front. 3/2 Summer 1992, 

 p19-21. 
Powell, Tim  Benchmarking: a new use for competitive intelligence. 3/2 Summer 1992, p23-25. 
Barndt, Walter  Linking competitor intelligence to competitiveness. 3/2 Summer 1992, p26-29. 
Manning, Gail  Competitive analysis 101: a guide to getting started. 3/2 Summer 1992, p31-33. 
McLoughlin, John Competitive cost analysis methods. 3/2 Summer 1992, p34-36. 
Hochbaum, Kathleen 
Harkleroad, David Intelligence and the Baldrige Award. 3/2 Summer 1992, p37-39. 
Hohhof, Bonnie  Editor’s Viewpoint: let there be benchmarking. 3/2 Summer 1992, p1. 
Gelinne, Michael Product Review: Benchmarking information sources. 3/2 Summer 1992, p41-2. 
Pollard, Andrew  Letter from Europe: Beware – epistemologists at work. 3/2 Summer 1992, p44. 
Chitwood, Lera  Intelligence Information: VIPs only – valued information professionals. 3/2 Summer  

1992, p45-46. 
Trimmer, Thomas CI Software: competitor intelligence databases. 3/2 Summer 1992, p47-8. 
Willson, Katherine Competitive intelligence library. 3/2 Summer 1992, p49-50. 
Beecham, Wendy Electronic Intel Sources: Reuters Textline expands access. 3/2 Summer 1992, p52. 
Prior, Vernon  Down Under: Business intelligence in Australia. 3/2 Summer 1992, p53.  
Hosking, George SCIP Europe. 3/2 Summer 1992, p 54. 
Cline, Ray  Teaching intelligence. 3/2 Summer 1992, p55. 
Lavendel, Giuliana  Book Review: The overworked American. 3/2 Summer 1992, p55. 
Lavendel, Giuliana Book Review: Managing for the future. 3/2 Summer 1992, p57. 
Lavendel, Giuliana Book Review: Head to Head. 3/2 Summer 1992, p59. 
 
 
  
V3 N3/4 Fall/Winter 1992 
 
Finn, Daniel  Improving the contribution of intelligence to US economic competitiveness.  

3/3-4, Fall/Winter 1992, p.3-9. 
Finne, William  The basics of business warfare. 3/3-4, Fall/Winter 1992, p10-15. 
DeGenaro, William Counterintelligence: a new business requirement. 3/3-4, Fall/Winter 1992, p.16-18. 
Bille, Todd  CI system: a time-based strategic method. 3/3-4, Fall/Winter 1992, p. 19-22. 
Jaworski, Bernard Competitive Intelligence and bottom-line performance.  

3/3-4, Fall/Winter 1992, p 23-27. 
Wee, Lian Chee 
Gilad Benjamin  CI in a foreign land: they leap forward, we limp forward?  

3/3-4, Fall/Winter 1992, p. 28-30. 
Kight, Leila  How to predict companies’ future actions, part 2. 3/3-4, Fall/Winter 1992, p 31-34. 
Poirier, Cheryl  Personality intelligence: anticipating your competitor’s decisions.  

3/3-4, Fall/Winter 1992, p. 35-37. 
Tyson, Kirk  Global competitive benchmarking: a case study. 3/3-4, Fall/Winter 1992, p.38-42. 
Krol, Thomas  Consultant evaluation for scientific CI in the pharmaceutical industry.  

3/3-4, Fall/Winter 1992, p.43-46. 
Coleman, James 
Bryant, Patrick 
Holcombe, Marya Creating powerful visuals: less is more.  3/3-4, Fall/Winter 1992, p. 47-55. 
Stein, Judy 
   Index. 3/3-4, Fall/Winter 1992, p.56-64. 
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Hohhof, Bonnie  Viewpoint: growing up. 3/3-4, Fall/Winter 1992, p. 2. 
Allgaier, Cyndi  President: SCIP comes of age. 3/3-4, Fall/Winter 1992, p. 65. 
Henry, Brian  Antitrust and CI: do the anti-trust laws apply to you? 3/3-4, Fall/Winter 1992, p. 66-67. 
Polland, Andrew Letter from Europe: of fads, fashions, fantasies and failures.  

3/3-4, Fall/Winter 1992, p. 68-70. 
Gelinne, Michael Product review: the deal makers. 3/3-4, Fall/Winter 1992, p. 71-73. 
Willson, Katherine Competitive intelligence library. 3/3-4, Fall/Winter 1992, p. 74-78. 
Foulds, Susan  Intelligence information: electronic distribution of business intelligence.  

3/3-4, Fall/Winter 1992, p. 79-81. 
Kalil, Thomas  Japan: US government information on Japanese technology.  

3/3-4, Fall/Winter 1992, p. 82-84. 
Beecham, Wendy Electronic sources: international company directory source.  

3/3-4, Fall/Winter 1992, p. 85-86. 
Quinn, Sherrey  Down under: Australian databases. 3/3-4, Fall/Winter 1992, p. 88-89. 
Galvin, Carol  Marketing: corporate marketing services. 3/3-4, Fall/Winter 1992, p. 90-91. 
Trimmer, Thomas CI software: scooping out a BI system. 3/3-4, Fall/Winter 1992, p. 92-94. 
McGonagle, John Book review: global corporate intelligence (Roukis). 3/3-4, Fall/Winter 1992, p. 95. 
Lavendel, Giuliana Book review: Accidental empires (Cringely). 3/3-4, Fall/Winter 1992, p. 96. 
 
 
V4 N1 Spring 1993 
 
Howard, William Innovation and intelligence: matching commercialization needs and information tasks. 

 4/1 Spring 1993, p.4-12. 
Ellis, R. Jeffrey  Proactive CI: using competitor scenarios to exploit new opportunities. 

 4/1 Spring 1993, p. 13-23. 
Studeman, William Teaching the giant to dance: contradictions and opportunities in open source  
    information. 4/1 Spring 1993, p. 25-29. 
Press, Gil  Business intelligence: is it worth the investment? 4/1 Spring 1993, p.30-32. 
Chitwood, Lera  The view: a survey of SCIP’s VIPs. 4/1 Spring 1993, p. 33-37. 
Kostoff, Ronald  Database tomography for technical intelligence. 4/1 Spring 1993, p. 38-43. 
Bookhart, Samuel Benchmarking: a natural progression beyond competitive analysis.  

4/1 Spring 1993, p. 44-49. 
Himelfarb, Dan  President: a year of transition. 4/1 Spring 1993, p. 2. 
Hohhof, Bonnie  Viewpoint: value added information. 4/1 Spring 1993, p. 3. 
Gilad, Ben  Opinion: cooking strategy. 4/1 Spring 1993, p.51-52. 
Gelinne, Michael Product review: newspapers as a CI resource. 4/1 Spring 1993, p. 53-56. 
Henry, Brian  Antitrust and CI: Section 1 of the Sherman Act. 4/1 Spring 1993, p/ 57-58. 
Polland, Andrew Letter from Europe: intelligence failures. 4/1 Spring 1993, p. 59-63. 
Slayter, Will  Down Under: intelligence in corporate foreign exchange strategy.  

4/1 Spring 1993, p. 64-67. 
Trimmer, Thomas CI software: groupware to support the BI process. 4/1 Spring 1993, p. 68-69. 
Willson, Katherine Competitive Intelligence library. 4/1 Spring 1993, p. 70-74. 
Sistla, Mala  CI software: maximizing PC resources for CI operations. 4/1 Spring 1993, p. 75-78. 
McGonagle, John Book review: The competitive intelligence handbook. 4/1 Spring 1993, p. 79. 
Lavendel, Giuliana Book Review: revolutionalizing product development. 4/1 Spring 1993, p. 79. 
 
 
 
V5 N2 summer 1994 
 
Himelfarb, Daniel President’s column: intelligence agents in the information age. 5/2 Summer 1994, p.1 
Hohhof, Bonnie  Viewpoint: success and the CI process. 5/2 Summer 1994, p.3 
O’Guin, Michael CI and superior business performance: a strategic benchmarking study.  

5/2 Summer 1994, p.4-12. 
Harkleroad, David Making intelligence analysis actionable. 5/2 Summer 1994, p.13-7. 
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Guthman, Carolyn To the swiftest goes the race: the case for primary research.  
5/2 Summer 1994, p.18-21. 

Lesky, Cynthia  The role of information brokers in CI. 5/2 Summer 1994, p.22-25. 
Matteo, Martha  Building credibility, champions, and a mandate for competitive assessment.  

5/2 Summer 1994, p.26-30. 
Dykman, Elaine 
Barton, Laurence Crisis management planning: the ultimate weapon in protecting competitive 

 advantage. 5/2 Summer 1994, p.31-4. 
Keiser, Barbie  Using R&D to turn competitors into allies. 5/2 Summer 1994, p.35-39. 
Graef, Jean  Intelligence information : CI on the internet. 5/2 Summer 1994, p.40-41. 
Gilad, Benjamin  Opinion: Ci and the end of the Harvard B-School. 5/2 Summer 1994, p.43-44. 
Henry, Brian  Antitrust and CI: mergers, acquisitions and joint ventures. 5/2 Summer 1994, p.45-7. 
Bryant, Patrick  Tools and techniques: scientific competitive intelligence : a tool for R&D decision  
    making. 5/2 Summer 1994, p.48-50. 
Krol, Thomas 
Coleman, James 
Wolters, Karen  Tools and techniques: A CI tool for the 1990s: red team/ blue team.  

5/2 Summer 1994, p. 51-52. 
Baumard, Philippe The intelligence dead end: how you present it! 5/2 Summer 1994, p.53-55. 
Fuld, Leonard  CI presentation: talk it, show it, write it. 5/2 Summer 1994, p. 56-7. 
Simon, Neil  Shared practices workshop: enhancing the role of CI. 5/2 Summer 1994, p.58-64. 
Blixt, Albert 
Willson, Katherine Competitive intelligence library. 5/2 Summer 1994, p.66-70. 
McGonagle, John Book reviews. 5/2 Summer 1994, p.71-72. 
Lavendel, Giuliana Book reviews. 5/2 Summer 1994, p.73. 
 
 
V5 N3 Fall 1994. 
 
Klavans, Dick  President’s message: From transition to implementation. 5/3 Fall 1994, p1. 
Hohhof, Bonnie  Our intelligence relatives. 5/3 Fall 1994, p2. 
Nolan, John  Government business intelligence linkages: an idea whose time has still not come.  

5/3 Fall 1994, p4-11. 
Herring, Jan  Intelligence to enhance American companies’ competitiveness: the government’s  

role and obligation. 5/3 Fall 1994, p12-16. 
Binnie, Jonathan Counterintelligence in the 1990s: the threat to corporate America.  

5/3 Fall 1994, p17-21. 
Barndt, Walter  Linking business, government, and academe for competitive advantage. 

 5/3 Fall 1994, p22-27. 
Roberts, Jeffry  Competitive intelligence: fighting the economics war with cold war ammunition.  

5/3 Fall 1994, p28-32. 
Lauglaug, Antonio Intelligence preparation of the marketplace: a military view.  
    5/3 Fall 1994, p33-40. 
Taylor, David 
Harkleroad, David Competitor response modeling: out-thinking the competition. 5/3 Fall 1994, p41-44. 
Dedijer, Stevan  Opinion: governments, business intelligence – a pioneering report from France.  

5/3 Fall 1994, p45-47. 
Clough, Herbert Counterintelligence: the corporate competitive intelligence/ Counterintelligence  

team: a symbiotic design for the future. 5/3 Fall 1994, p48-50. 
Margulies, Robert 
Dooley, Richard Software and systems: automating corporate strategic CI. 5/3 Fall 1994, p51-54. 
Pollard, Andrew  Letter from Europe: Long live manual files! 5/3 Fall 1994, p55-57. 
Prior, Vernon  Down Under: cause for celebration. 5/3 Fall 1994, p58-60. 
Henry, Brian  Antitrust and CI; section 2 of the Sherman Act – monopolization.  

5/3 Fall 1994, p61-63. 
Willison, Katherine Competitive Intelligence library. 5/3 Fall 1994, p64-69. 
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Simon, Neil  SCIP shared practices session: the role and evolving position of CI.  
5/3 Fall 1994, p71-75. 

Blixt, Albert 
Graef, Jean  Networked intelligence: the desktop information boutique: liberation for the decision 

 maker, opportunity for CI. 5/3 Fall 1994, p76-78. 
Miller, Jerry  Book Review: Competitive information system development. 5/3 Fall 1994, p79-80. 
Lavendel, Giuliana Book Review: The teamnet factor. 5/3 Fall 1994, p81-82. 
 
 
V6 N1 Spring 1995 
 
Klavans, Dick  President’s messages: is CI closer to being a profession? 6/1 Spring 1995, p1. 
Hohhof, Bonnie  Viewpoint: moving CI forward. 6/1 Spring 1995, p2. 
Bonthous, Jean-Marie Intelligence as learning. 6/1 Spring 1995, p4-14. 
Underwood, Jim Making the break: from competitive analysis to strategic intelligence.  

6/1 Spring 1995, p15-21. 
Sullivan, Mark  Fast track process benchmarking: an alternative process benchmarking approach.  

6/1 Spring 1995, p22-27. 
Ives, Ted  An overview of the internet for competitive intelligence professionals.  

6/1 Spring 1995, p28-36. 
Hall, Chris  Development in business and CI in Australia and the Asian region.  

6/1 Spring 1995, p37-42. 
Shaker, Steven  Beating the competition: from war room to board room.  

6/1 Spring 1995, p43-48. 
Rice, Theodore 
Nolan, John  Counterintelligence, on the other hand. 6/1 Spring 1995, p49-56. 
Herring, Jan  Managing the intelligence operation: producing actionable and effective intelligence. 

 6/1 Spring 1995, p57-59. 
Kabel, Andre  CI strategy: how BI and strategic issue management guarantee competitiveness in  

a turbulent environment. 6/1 Spring 1995, p60-62. 
Sawyer, Deborah Defining your competition: customer research – its role and importance in competitive 

 intelligence. 6/1 Spring 1995, p63-65. 
Henry, Brian  Antitrust and CI: Benchmarking – the FTC speaks. 6/1 Spring 1995, p66-69. 
Chochrek, Denise Insight: should I be marketing my services? 6/1 Spring 1995, p70-72. 
Goode, Richard  Utilities and competition: using the government to access competitive intelligence.  

6/1 Spring 1995, p73-75. 
Willson, Katherine Competitive intelligence library. 6/1 Spring 1995, p76-79. 
Simon, Neil  Shared practices: the basics of dialogue. 6/1 Spring 1995, p80-83. 
Blixt, Albert   
Lavendel, Giuliana Book review: why zebras don’t get ulcers. 6/1 Spring 1995, p84. 
 
 
 
V6 N2 Summer 1995 
 
Klavans, Dick  President’s message: what is unique about CI? Part 2. 6/2 Summer 1995, p1. 
Hohhof, Bonnie  Viewpoint: Why CI? 6/2 Summer 1995, p2. 
Prescott, John  Competitive intelligence practices: a survey. 6/2 Summer 1995, p4-14. 
Bhardwaj, Gaurab 
Cappel, James  A look at the link between competitive intelligence and performance.  

6/2 Summer 1995, p15-23. 
Boone, Jeffrey 
Holcombe, Marya Herding cats: how to understand and manage your audience.  

6/2 Summer 1995, p24-30. 
Turrentine, Todd 
Hendrix, James  Competitive intelligence and the engineering manager. 6/2 Summer 1995, p31-36. 
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Bender, David  The information highway: will librarians be left by the side of the road:  
6/2 Summer 1995, p37-41. 

Simon, Neil  Emerging issues in competitive intelligence 1994. 6/2 Summer 1995, p42-55. 
Blixt, Albert 
Gilad, Ben  Opinion: do we matter? 6/2 Summer 1995, p57-59. 
Prior, Vernon  Down under: Manual files – long may they serve. 6/2 Summer 1995, p60-61. 
Aiken, Milam  Tools and techniques: CI through group decision support systems.  

6/2 Summer 1995, p62-66. 
Hawley, Delvin   
Seydel, John 
Ross, Rustin  Tools and techniques: corporate waste security and recycling – the ideal combination 

 of counterintelligence and corporate responsibility. 6/2 Summer 1995, p67-68. 
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