Competitive Intelligence Review

Author Index V1 N1to V12 N4

A

Aaron, Robert
Aaron, Robert
Achard, P.
Aiken, Milam
Aiken, Milam
Aker, Brooke

Albagli, Alain
Allee, Verna

Allgaier, Cynthia
Allgaier, Cyndi
Altgilbers, Cynthia

Anders, Norma

Tools and techniques: internet search engines: a false sense of security.
CIR 7/3 Fall 1996, p83-85.

The net: giving away the store? Tell people about your company on your web site —
but don't overdo it. CIR 8/2 Summer 1997, p80-82.

Tools and techniques: the annual report: a legal document that you should read
at regular intervals. CIR 7/1 Spring 1996, p78-82.

ClI through neural networks. 1% Q 99, 10/1, p49-53.

Tools and techniques: Cl through group decision support systems.
CIR 6/2 Summer 1995, p62-66.

Software: workgroup intelligence: a Lotus Notes architecture for conducting CI.
CIR 7/1 Spring 1996, p74-77.

Book reviews. CIR 8/1 Spring 1997, p95-100.
Breakthrough benchmarking: an organizational learning approach for comparative
analysis. 6/4 Winter 1995, p50-57.

Enhancing sales and marketing effectiveness through CI. Oct/Dec 98, 9/4, p29-41.
President: SCIP comes of age. 3/3-4, Fall/Winter 1992, p. 65.
The corporate information center’s role in Cl. 1/2 Fall 1990, p18-19.

Product review: military awards searching — a new approach. 1/2 Fall 1990, p42.

Anderson, SvenTools and Techniques: market analysis by means of trade statistics.

Anthony, Jane
Armstrong, Curtis

Arnett, Dennis

B

Bannister, Geoffrey

Barber, Donald
Barndt, Walter

Barndt, Walter
Barton, Laurence

Bates, Mary Ellen
Bauman, Jay

Baumard, Philippe

Cl Review

6/2 Summer 1995, p74-75.

SCIP: 1991 membership survey. 2/2 Fall 1991, p25-26.

Exploring the relations between ClI, IS support and business change.
July/Sept 98, 9/3, p45-54.

Using CI: antecedents and consequences. 3rd Q 00, 11/3, p16-27

Ford — Masda’s Hermosillo assembly plant: a quality benchmark cross-cultural
alliance. CIR 7/2 Summer 1996, p11-19.

Competitor intelligence — the essential challenge. 2/2 Fall 1991, p23-24.

Linking business, government, and academe for competitive advantage.
CIR 5/3 Fall 1994, p22-27.

Linking competitor intelligence to competitiveness. 3/2 Summer 1992, p26-29.

Crisis management planning: the ultimate weapon in protecting competitive
advantage. 5/2 Summer 1994, p.31-4.

Emerging trends in information brokering. CIR 8/4 Winter 1997, p48-53.

Maximizing the us of CI consultants: a corporate practitioner’s perspective.

July/Sept 98, 9/3, p3-8.
The intelligence dead end: how you present it! 5/2 Summer 1994, p.53-55.

Author Index 1



Becker, John
Beecham, Wendy

Behnke, Lynn
Behnke, Lynn
Beldona, Sri

Bender, David
Bensoussan, Babette

Bentley, Samuel

Berger, Amy

Bernhardt, Douglas

Bhardwaj, Gaurab
Bigwood, Michael

Bille, Todd
Binnie, Jonathan
Bisp, Soren
Blatt, Morris

Blixt, Albert

Bonthous, Jean-Marie
Bookhart, Samuel

Boone, Jeffrey

Bosch, Ramon

Boyce, Edward
Brandau, Jean

Cl Review

Supplier intelligence. 1/1 Summer 1990, p19-21.
Electronic Intel Sources: Reuters Textline expands access. 3/2 Summer 1992, p52.
Electronic sources: international company directory source.

3/3-4, Fall/Winter 1992, p. 85-86.

Shaping a corporate CI function at IBM. April/June 98, 9/2, p4-9.

Virtuous Cl teams. 1% Q 01, 12/1, p3-11.

Industry variety, live-cycle stages, and performance: a dynamic perspective.
CIR 8/4 Winter 1997, p65-74.

The information highway: will librarians be left by the side of the road:
CIR 6/2 Summer 1995, p37-41.

Cl and market risk/complexity: results from an Australian survey.
CIR 8/1 Spring 1997, p48-60.

The 1997 SCIP salary survey: compensation up more than 20% since 1994.
CIR 9/1 Jan/March 1998, p20-27

Marketing: how to support your sales force with CI. CIR 7/4 Winter 1996 p81-83.

Small and mid-sized firms: small but powerful: six steps for conducting Cl successfully\

at a medium-sized firm. CIR 8/4 Winter 1997, p75-77.

Competitive intelligence: lifeblood of competitive strategy.
CIR 7/1 Spring 1996, p38-44

Consumer vs. producer: overcoming the disconnect between management and CI.
3" Q 99, 10/3, p19-26.

Competitive intelligence practices: a survey. 6/2 Summer 1995, p4-14.
Normalized patent trend analysis: eliminating the impact of non-relevant variables.
CIR 7/4 Winter 1996 p37-45.

Cl system: a time-based strategic method. 3/3-4, Fall/Winter 1992, p. 19-22.
Counterintelligence in the 1990s: the threat to corporate America.
CIR 5/3 Fall 1994, p17-21.

Using the key success factor concept in Cl and benchmarking.
July/Sept 98, 9/3, p55-67.
Antitrust and ethical CI gathering. 1/2 Fall 1990, p23-25.

Emerging issues in competitive intelligence 1994. 6/2 Summer 1995, p42-55.
SCIP shared practices session: the role and evolving position of CI.
CIR 5/3 Fall 1994, p71-75.
Shared practices: the basics of dialogue. 6/1 Spring 1995, p80-83.
Shared practices workshop: enhancing the role of CI. 5/2 Summer 1994, p.58-64.

Intelligence as learning. 6/1 Spring 1995, p4-14.

Benchmarking: a natural progression beyond competitive analysis.
4/1 Spring 1993, p. 44-49.

A look at the link between competitive intelligence and performance.
CIR 6/2 Summer 1995, p15-23.

Technology mapping, business strategy and market opportunities.
1°'Q 00, 11/1, p46-57.

Strategic planning process. 1/2 Fall 1990, p8-10.

Cl in entrepreneurial and start-up businesses. 1% Q 00, 11/1, p74-84.

Author Index 2



Breeding, Bret
Breitzman, Anthony

Brenner, Merrill
Bridge, Sean

Brill, Faye

Brodowsky, Glen

Brothby, W. Krag

Brown, Jennifer
Bruder, Kenneth

Bryant, Patrick

Budd, Tim
Bulger, Nan

Burkhardt, Kimberly

Cl Review

Cl and KM convergence: a case study at Shell Services International.
4™ Q 00, 11/4, p12-24.

Assessing an industry’s R&D focus rapidly: a case study using data-driven
categorization in a consumer products area. 1* Q 00, 11/1, p58-64.

Technology intelligence and technology scouting. CIR 7/3 Fall 1996, p20-27.

Gauging the returns on investments in ClI: a three-step analysis for executive decision
makers. 1* Q 99, 10/1, p4-11.

President’'s message: moving forward. CIR 7/1 Spring 1996, p1.

President’'s message: some forces of change. 6/4 Winter 1995, p1.

President’'s message: strategic actions — value from the Cl department.
CIR 6/3 Fall 1995, p1

Successful invention management: formalizing the generation and validation of new
product lines. Oct/Dec 98, 9/4, p20-28.

Cl and the information cold war. 6/4 Winter 1995, p26-34.
Network security assessment guide. CIR 7/2 Summer 1996, p67-80.

Products of the mind: assessment and protection of intellectual property.
3rd Q 00, 11/3, p60-76.
International benchmarking. 3/2 Summer 1992, p2-5.

Competitive technical intelligence and commercial decision making.
CIR 7/1 Spring 1996, p28-37

Consultant evaluation for scientific Cl in the pharmaceutical industry.
3/3-4, Fall/Winter 1992, p.43-46.

President’'s message: Cl is not espionage. 3rd Q 00, 11/3, p1-2.

President’s message: setting the record straight. 1 Q 01, 12/1, p1.

President’'s message: the time is now! 4™ Q 00, 11/4, p1-2.

President’'s message: vision 2000. 2" Q 00, 11/2, pl.

Starting a competitive technical intelligence function: a roundtable discussion.
April/June 98, 9/2, p34-39.

Tools and techniques: scientific competitive intelligence : a tool for R&D decision
making. 5/2 Summer 1994, p.48-50.

Competitive technical intelligence at Applied Biosystems: attracting, monitoring, and
exploiting technology-based opportunities. 4™ Q 00, 11/4, p5-11.

Integrating ClI with strategic market planning through the use of ‘channels-to-market’
mapping. 4" Q 01, 12/4, p39-50.

Competitive intelligence and the product life cycle. 39 Qo1, 12/3, p35-43

Author Index 3



C

Calof, Jonathan Overcoming Cl barriers: a SCIP tool kit. 1% Q 99, 10/1, p71-78.
So you want to go international? What information do you need and where will you get
it? CIR 8/4 Winter 1997, p19-29.
Tools and techniques: home pages: they're saying more than you think.
CIR 7/4 Winter 1996 p84-85
Tools for planning intelligence projects: let's not waste more valuable project time.
1°'Q 01, 12/1, p24-31.

Canongia,Claudia The potential of ClI tools for KM: a study of a Brazilian database.
4™ Q 00, 11/4, p47-56.

Cantrell, Robert The six angles of competition. 3 Q 99, 10/3, p51-57.
Tools and techniques: patent intelligence — information to compete before products
are launched. CIR 7/1 Spring 1996, p65-69.

Cappel, James A look at the link between competitive intelligence and performance.
CIR 6/2 Summer 1995, p15-23.

Carro-Cartaya, J. Information analysis techniques for the CI process. 1% Q 01, 12/1, p32-40.
Castells, Pere Technology mapping, business strategy and market opportunities.
1°'Q 00, 11/1, p46-57.

Chaganti, Rajeswararao CEQ’s power and corporate performance transitions. 2" Qo1, 12/2, p47-60.
Industry variety, live-cycle stages, and performance: a dynamic perspective.
CIR 8/4 Winter 1997, p65-74
Chakravarti, Dipankar Market structure analysis using managerial judgments: a framework and an
experimental test. CIR 7/4 Winter 1996 p46-56.

Changhuo, Bao The developing Chinese CI profession. Oct/Dec 98, 9/4, p42-47.
Chao, Joe Factors affecting the competitiveness of China-based companies.
July/Sept 98, 9/3, p39-44.
Charters, Darren The challenge of completely ethical Cl and the CHIP model. 3“Qo1, 12/3, p44-54.
Chaves, Helia The potential of CI tools for KM: a study of a Brazilian database.

4™ Q 00, 11/4, p47-56.

Chitwood, Lera Intelligence information: going online intelligently. 1/2 Fall 1990, pp27.
Product review: Online-finder — sleuth software? 2/1 Spring 1991, p46.
Intelligence Information: Integrated information and the intelligent corporation.
2/2 Fall 1991, p33-34.
Intelligence Information: the people chase. 2/3 Winter 1992, p25
Intelligence Information: VIPs only — valued information professionals.
3/2 Summer 1992, p45-46.
The view: a survey of SCIP’s VIPs. 4/1 Spring 1993, p. 33-37.

Chu, John Starting a competitive technical intelligence function: a roundtable discussion.
April/June 98, 9/2, p34-39.
Chussil, Mark Cl goes to war: Cl, the War College and competitive success.

CIR 7/3 Fall 1996, p56-69.
Putting the lesson before the test: using simulation to analyze the develop competitive
strategies. 1% Q 99, 10/1, p32-48.

Clark, Ferrers Developing processes and infrastructure to meet upper management’s CTI needs:
a roundtable discussion. 3" Q 99, 10/3, p4-18.

Cl Review Author Index 4



Cline, Ray

Teaching intelligence. 3/2 Summer 1992, p55

Clough, Herbert Counterintelligence: the corporate competitive intelligence/

Cochian, Henry

Chochrek, Denise

Coleman, James

Collins, Allison

Connors, Deborah

Cory, Kenneth

Cowen, Tyler

Coyle-Hickey, Aycan

Crawford, Holly

Cronin, Blaise

Cl Review

Counterintelligence team: a symbiotic design for the future.
5/3 Fall 1994, p48-50.

Strategic business intelligence. 2/1 Spring 1991, p20-21.

Insight: should | be marketing my services? 6/1 Spring 1995, p70-72.
Insight: a glance at Canadian company resources. 6/2 Summer 1995, p72-73.
Insight: SEC filings. 6/3 Fall 1995, p64-66.

Competitive technical intelligence and commercial decision making.
CIR 7/1 Spring 1996, p28-37

Consultant evaluation for scientific Cl in the pharmaceutical industry.
3/3-4, Fall/Winter 1992, p.43-46.

Tools and techniques: scientific competitive intelligence : a tool for R&D decision
making. 5/2 Summer 1994, p.48-50.

A review of ethics for competitive intelligence activities. CIR 7/2 Summer 1996, p56-66

From PC to mainframe. 1/1 Summer 1990, p8.

Can competitive intelligence lead to a sustainable competitive advantage?
CIR 7/3 Fall 1996, p45-55.

Market based management at Koch Industries: discover, dissemination and
integration of knowledge. 6/4 Winter 1995, p4-13.

Today'’s insights, tomorrow’s opportunities: understanding emerging markets in
Europe. CIR 8/4 Winter 1997, p3-11.

Raising the intelligence stakes: corporate information warfare and strategic surprise.
3" Q 99, 10/3, p58-66.
Markets, competition and intelligence on the WWW. CIR 7/1 Spring 1996, p45-51.

Raising the intelligence stakes: corporate information warfare and strategic surprise.
3" Q 99, 10/3, p58-66.

Author Index 5



D

Dacin, M. Tina Cl and tacit knowledge development in strategic alliances.
CIR 8/2 Summer 1997, p20-27.

Damanpour, F CEO'’s power and corporate performance transitions. 2" Q o1, 12/2, p47-60.

Dashman, Lisabeth The value of an in-house CI department: a business plan approach.
April/June 98, 9/2, p10-16.

DaSilva, Antonio Searching for experts on the internet. 4™ Q 00, 11/4, p38-46.

Davidson, LeighMeasuring ClI effectiveness: insights from the advertising industry.
4™ Q 01, 12/4, p25-39.

Davis, John How volume, value, growth (VVG) analysis can work for you. 4™ Q 99, 10/4, p41-54.
Davis, Larry Product review: Dun & Bradstreet databases. 2/1 Spring 1991, p45.
Dedijer, Stevan Cl perspectives: Hakluyt & Company: Fitzroy MacLean'’s last venture.

CIR 8/2 Summer 1997, p90-92.

Dedijer, Stevan Doing business in a changed world: the intelligence revolution and our planetary
civilization. 3" Q 99, 10/3, p67-78.
The intelligence corporation. 1/1 Summer 1990, p39.
Letter from Europe: Cl in Sweden. CIR 9/1 Jan/March 1998, p66-68.
Opinion: governments, business intelligence — a pioneering report from France.
CIR 5/3 Fall 1994, p45-47.

DeGenaro, William Counterintelligence: a new business requirement. 3/3-4, Fall/Winter 1992, p.16-18.
DeSouza, Kevinintelligent agents for Cl: survey of applications. 4™ Q 01, 12/4, p57-63.
Dishman, Paul Cl as a construct for organizational change. 4™ Q 00, 11/4, p25-31.
Disinformation usage in corporate communications: Cl'ers beware.
4™ Q 99, 10/4, p20-29.
Managers’ mental categorizations of competitors. 2" Q 00, 11/2, p31-38.

Dong, Yu Clin China: a case study. CIR 8/1 Spring 1997, p73-77.

Dooley, Richard Software and systems: automating corporate strategic CI. 5/3 Fall 1994, p51-54.

Dou, Henri Technology watch and ClI: the European way. CIR 8/1 Spring 1997, p78-84.
Downham, Max Preparing for a very competitive future. 1/1 Summer 1990, p14

Duffey, William ClI collection: avoiding legal land mines. 3rd Q 00, 11/3, p37-53.

Dugal, Mohinder Cl product line: a tool for enhancing user acceptance of CI. April/June 98, 9/2, p17-25.
Dykman, Elaine Building credibility, champions, and a mandate for competitive assessment.

5/2 Summer 1994, p.26-30.

Dyson-Hudson, Nigel  Software review: CD-ROM based computer product information.
6/2 Summer 1995, p76-78.

Cl Review Author Index 6



E

Ehrlich, Craig

Ellig, Jerry

Ellis, R. Jeffrey

Espin-Andrade, R.

Ettkin, Lawrence
Eyrich, Henry

F
Fahey, Liam

Feder, Stanley

Fedoriv, Daria

Feiler, Gil
Fennelly, Richard

Fifer, Robert
Fine, Naomi
Fink, Alexander
Finn, Daniel

Finne, William
Foulds, Susan

Fleisher, Craig

Cl Review

A brief Cl compliance guide Pt.2: Food lions, lazy mosaics and fuzzy imposters.
3rd Q 00, 11/3, p54-59.

A brief Cl compliance manual. CIR 9/1 Jan/March 1998, p28-37.

Espionage turns economic: litigation as counter-espionage in the post-soviet era.
CIR 8/3 Fall 1997, p38-52.

The propriety of commercial remote sensing. 1> Q 99, 10/1, p18-33

Market based management at Koch Industries: discover, dissemination and
Integration of knowledge. 6/4 Winter 1995, p4-13.

Proactive Cl: using competitor scenarios to exploit new opportunities.

4/1 Spring 1993, p. 13-23.
Information analysis techniques for the CI process. 1% Q 01, 12/1, p32-40.
IN-security: the pillaging of corporate America. 3rd Q 00, 11/3, p93-105.
Benchmarking to be the best. 3/2 Summer 1992, p8-10

Competitor scenarios: projecting a rival’s marketplace strategy.
2nd Q 99, 10/2, p65-85.

Overcoming mindsets: what corporations can learn from government intelligence
failures. 3rd Q 00, 11/3, p28-26.

Book review. 1/1 Summer 1990, p30.
Book review: How competitors learn your company’s secrets. 1/2 Fall 1990, p35.
Book review: How to find information about emerging technologies.
1/2 Fall 1990, p36.
Book review: Competitor intelligence manual and guide (Tyson).
2/1 Spring 1991, p40-41.
Videotape review: How to get top results from your business researchers.
2/2 Fall 1991, p35.

Middle East Cl sources: problems and solutions. 2nd Q 99, 10/2, p46-51.
Determining the Aerogel ‘players:’ using Cl to validate the market potential of an
emerging industrial process. Oct/Dec 98, 9/4, p3-10.

Benchmarking. 1/1 Summer 1990, p24.

The Economic Espionage Act: turning fear into compliance.
CIR 8/3 Fall 1997, p20-24.

Scenario management: an approach for strategic foresight. 1% Q 00, 11/1, p37-45.
Improving the contribution of intelligence to US economic competitiveness.
3/3-4, Fall/Winter 1992, p.3-9.
The basics of business warfare. 3/3-4, Fall/Winter 1992, p10-15.
Intelligence information: electronic distribution of business intelligence.
3/3-4, Fall/Winter 1992, p. 79-81.

Anatomy of a first time internal process benchmarking project: operation, contracts

Author Index 7



and lessons. CIR 8/2 Summer 1997, p44-57.
Applying quality process evaluation to the CI function. 2/1 Spring 1991, p6-7.
The competitive analysis of non-market intelligence. 1/2 Fall 1990, p11-13.
Functional-level Cl: human resources management. 2/3 Winter 1992, p2-7.
Public polity competitive intelligence. 2nd Q 99, 10/2, p23-36.
SCIP: who we are, what we do. 2/1 Spring 1991, p22-26..

Francis, David Competitors: who to watch, what to watch, who to ignore and how to tell the
difference. CIR 6/3 Fall 1995, p41-46.
Evaluating business intelligence ystems: how does your company rate?
CIR 6/4 Winter 1995, p22-25.
Key intelligence topics: a window on the corporate competitive psyche.
4™ Q 99, 10/4, p10-19.
Your competitors: who will they be? CIR 8/1 Spring 1997, p16-23.

Fraser, Veronica Employee perceptions of knowledge sharing: employment threat or synergy for the
greater good? A case study. 2" Q 00, 11/2, p39-52.

Frieman, Wendy Evaluation of Japanese research. 1/1 Summer 1990, p12-13.

Fuld, Leonard Can American companies still practice safe searches? CIR 8/3 Fall 1997, p29-31.

Cl presentation: talk it, show it, write it. 5/2 Summer 1994, p. 56-7.

Cl Software Applications: Computer based intelligence systems experience growth
and problems. 2/3 Winter 1992, p31-32.

Symposium: lessons learned and the road ahead. CIR 8/1 Spring 1997, p7-15.

Total quality through intelligence programs. 2/1 Spring 1991, p8-11.

Cl Review Author Index 8



G
Galvin, Carol

Galvin, Robert

Gaspar, Anaiza

Gelinne, Michael

Gibbons, Patrick

Gieskes, Hans

Gilad, Ben

Gilbert, A. Lee

Goode, Richard

Graef, Jean

Cl Review

Marketing: corporate marketing services. 3/3-4, Fall/Winter 1992, p. 90-91.

Competitive intelligence at Motorola. CIR 8/1 Spring 1997, p3-6.

The potential of Cl tools for KM: a study of a Brazilian database.
4™ Q 00, 11/4, p47-56.

Maximizing the us of CI consultants: a corporate practitioner’s perspective.
July/Sept 98, 9/3, p3-8.

Product Review: Benchmarking information sources. 3/2 Summer 1992, p41-2.

Product review: Dialog business connection. 2/1 Spring 1991, p44.

Product review: The use of NewsNet as a competitive intelligence resource.
1/2 Fall 1990, p39.

Product review: decision resources and the business implications of technological
change. 2/2 Fall 1991, p31.

Product review: the Business Intelligence program. 2/3 Winter 1992, p37

Product review: BEST — North America: 75,000 experts at your fingertips.
3/1 Spring 1992, p34.

Product review: the deal makers. 3/3-4, Fall/Winter 1992, p. 71-73.

Product review: newspapers as a Cl resource. 4/1 Spring 1993, p. 53-56.

Process for designing competitive intelligence workshops. 2/1 Spring 1991, p12-13.
The parallel process of competitive intelligence: why it exists and what can we do
about it? 3/2 Summer 1992, p11-13.

Competitive intelligence at Lexis-Nexis. 2" Q 00, 11/2, p4-11.

Cl in a foreign land: they leap forward, we limp forward?
3/3-4, Fall/Winter 1992, p. 28-30.

Opinion: CI and the end of the Harvard B-School. 5/2 Summer 1994, p.43-44.

Opinion: cooking strategy. 4/1 Spring 1993, p.51-52.

Opinion: do we matter? 6/2 Summer 1995, p57-59.

Opinion: my source is better than your source — the argument over primary and
secondary sources. 6/3 Fall 1995, p58-60.

A self examining test for the corporate intelligence professional: where are YOU
on the chart? 3/1 Spring 1992, p2-6.

The Rutgers matrix. 1/1 Summer 1990, 16.

Using multiple scenario analysis to map the competitive future scape: a practice-
based perspective. 2" Q 00, 11/2, p12-19.

Electric utilities and competition: implications and opportunities for CI professionals.
CIR 6/2 Summer 1995, p69-71.

Utilities and competition: using the government to access competitive intelligence.
CIR 6/1 Spring 1995, p73-75.

Intelligence information: CI on the internet. 5/2 Summer 1994, p.40-41.

Internet tools and techniques: the impact of the internet on ClI. 6/3 Fall 1995, p73-74.
Internet: MIS embraces Cl. 6/4 Winter 1995, p70-72.

Networked intelligence: the desktop information boutique: liberation for the decision

Author Index 9



Groft, Mary

Grunert, Klaus

Guimaraes, Tor

Guthman, Carolyn

Cl Review

maker, opportunity for Cl. 5/3 Fall 1994, p76-78.
Sharing business intelligence on the WWW. CIR 7/1 Spring 1996, p52-60.
Using the internet for Cl: a survey report. CIR 8/4 Winter 1997, p41-47.

Intelligence Information: Information brokers and their place in the ClI circle.
3/1 Spring 1992, p36-37.

Using the key success factor concept in Cl and benchmarking.
July/Sept 98, 9/3, p55-67.

Exploring the relations between Cl, IS support and business change.
July/Sept 98, 9/3, p45-54.

To the swiftest goes the race: the case for primary research.
5/2 Summer 1994, p.18-21.

Author Index 10



H

Habib, Mohammed

Hall, Chris

Halligan, R. Mark
Halsey, Winifred

Hamilton, Larry

Hamrefors, Sven

Harkleroad, David

Hauser, Rick

Hawley, Delvin

Hayward, Michael

Helms, Marilyn

Hendrix, James

Henry, Brian

Cl Review

Industry variety, live-cycle stages, and performance: a dynamic perspective.
CIR 8/4 Winter 1997, p65-74.

Cl and market risk/complexity: results from an Australian survey.
CIR 8/1 Spring 1997, p48-60.

Development in business and Cl in Australia and the Asian region.
CIR 6/1 Spring 1995, p37-42.

The intelligence puzzle. 4™ Q 01, 12/4, p3-14.

Strategic management systems: a survey. 3/1 Spring 1992, p21-22.

The theft of trade secrets is now a federal crime. CIR 8/3 Fall 1997, p7-12.
Intelligence Information: an overview of patent info sources. 2/1 Spring 1991, p30-31.

Raising the bar of professionalism. CIR 8/3 Fall 1997, p37.

Spontaneous environmental scanning. July/Sept 98, 9/3, p68-75.
Spontaneous environment scanning, pt.2: empirical finding and implications for the
organizing of CI. Oct/Dec 98, 9/4, p73-83.

Competitor response modeling: out-thinking the competition. 5/3 Fall 1994, p41-44.
Intelligence and the Baldrige Award. 3/2 Summer 1992, p37-39.

Intelligence insights from component cash flow analysis. 2/2 Fall 1991, p11-13.
Making intelligence analysis actionable. 5/2 Summer 1994, p.13-7.

Ostriches and eagles Il. CIR 9/1 Jan/March 1998, p13-19.

Too many ostriches, not enough eagles. CIR 7/1 Spring 1996, p23-27.

A structured process for collecting, integrating and analyzing unstructured ‘open
source’ global strategic information. 6/3 Fall 1995, p29-34.

Tools and techniques: CI through group decision support systems.
CIR 6/2 Summer 1995, p62-66

Graphically illustrated! 2/2 Fall 1991, p. 14-17.
IN-security: the pillaging of corporate America. 3rd Q 00, 11/3, p93-105.
Competitive intelligence and the engineering manager. 6/2 Summer 1995, p31-36.

Antitrust and CI: do the anti-trust laws apply to you? 3/3-4, Fall/Winter 1992, p. 66-67.
Antitrust and CI: Section 1 of the Sherman Act. 4/1 Spring 1993, p/ 57-58.
Antitrust and Cl: mergers, acquisitions and joint ventures. 5/2 Summer 1994, p.45-7.
Antitrust and ClI; section 2 of the Sherman Act — monopolization.
5/3 Fall 1994, p61-63.
Antitrust and Cl: Benchmarking — the FTC speaks. 6/1 Spring 1995, p66-69.
Antitrust and CI: Section 5 of the FTC Act — a trap for the unwary.
CIR 6/3 Fall 1995, p75-77.
Antitrust and CI: notifying the government about a proposed merger, acquisition, or jv
— the Hart-Scott-Rodino Act. 6/4 Winter 1995, p67-69.
Antitrust and ClI: private antitrust actions. CIR 7/1 Spring 1996, p 70-73.
Antitrust and CI: competitor information exchanges: an update on federal scrutiny.
CIR 7/3 Fall 1996, p89-93.

Author Index 11



Herring, Jan

Hidding, Gezinus

Himelfarb, Dan

Hitt, Michael

Hoetker, Glenn

Hohhof, Bonnie

Cl Review

Developing processes and infrastructure to meet upper management’'s CTl needs:
a roundtable discussion. 3" Q 99, 10/3, p4-18.

Key intelligence topics: a process to identify and define intelligence needs.
2nd Q 99, 10/2, p4-14.

Key intelligence topics: a window on the corporate competitive psyche.
4" Q 99, 10/4, p10-19.

Starting a competitive technical intelligence function: a roundtable discussion.
April/June 98, 9/2, p34-39.

Intelligence to enhance American companies’ competitiveness: the government’s role
and obligation. CIR 5/3 Fall 1994, p12-16.

Managing the intelligence operation: producing actionable and effective intelligence.
CIR 6/1 Spring 1995, p57-59.

Competitors: who to watch, what to watch, who to ignore and how to tell the
difference. CIR 6/3 Fall 1995, p41-46.

Evaluating business intelligence systems: how does your company rate?
CIR 6/4 Winter 1995, p22-25.

Symposium: lessons learned and the road ahead. CIR 8/1 Spring 1997, p7-15.

Leveraging information for action: a look into the competitive and business intelligence
consortium benchmarking study. CIR 9/1 Jan/March 1998, p4-12.

Sustainability analysis for Cl: success factors for the new economy.
CIR 8/1 Spring 1997, p33-39.

President: a year of transition. 4/1 Spring 1993, p. 2.
President’s column: intelligence agents in the information age. 5/2 Summer 1994, p.1

Cl and tacit knowledge development in strategic alliances.
CIR 8/2 Summer 1997, p20-27.

Taking the CI effort overseas: four special challenges. CIR 7/2 Summer 1996, p3-10.

The editor’'s desk. 1/1 Summer 1990, p3.
Editor’s viewpoint. 1/2 Fall 1990, p1.
Editor’s viewpoint. 3/1 Spring 1992, p1.
Editor’'s Viewpoint: let there be benchmarking. 3/2 Summer 1992, p1.
Viewpoint: growing up. 3/3-4, Fall/Winter 1992, p. 2.
Viewpoint: value added information. 4/1 Spring 1993, p. 3.
Viewpoint: success and the Cl process. 5/2 Summer 1994, p.3
Competitive intelligence library, 1/1 Summer 1990, p34.
Competitive intelligence library. 1/2 Fall 1990, p29-31.
Our intelligence relatives. 5/3 Fall 1994, p2.
Viewpoint: moving CI forward. 6/1 Spring 1995, p2.
Viewpoint: Why CI? 6/2 Summer 1995, p2.
Viewpoint: developing the profession. 6/3 Fall 1995, p3.
Opinion: information and intelligence 6/3 Fall 1995, p78-79.
Book review. 6/3 Fall 1995, p86.
Viewpoint: organic knowledge. 6/4 Winter 1995, p3.
Viewpoint: To be continued. CIR 7/1 Spring 1996, p2.
Information technology: intranets. CIR 7/2 Summer 1996, p89-90.
Cl perspectives: finding the wave: shifts in the CI model.
CIR 9/1 Jan/March 1998, p60-62.

Author Index 12



Holcombe, Marya

Horne, Margaret

Horowitz, Richard

Hosking, George
Hovis, John
Howard, William

Cl Review

Title Index: Competitive Intelligencer — Fall 1986 to Feb. 1990. p47-50.

Creating powerful visuals: less is more. 3/3-4, Fall/Winter 1992, p. 47-55.
Herding cats: how to understand and manage your audience.
CIR 6/2 Summer 1995, p24-30.

Clin the business valuation profession: a case study. 3 Q 99, 10/3, p33-42.

The Economic Espionage Act: the rules have not changed. July/Sept 98, 9/3, p30-38.
SCIP poIi%y analysis: Cl and the Economic Espionage Act (EEA).
3 Q 99, 10/3, p84-89.

SCIP Europe. 3/2 Summer 1992, p 54

Cl at Avnet: a bottom-line impact. 3rd Q 00, 11/3, p5-15.

Innovation and intelligence: matching commercialization needs and information tasks.
4/1 Spring 1993, p.4-12.

Author Index 13



Ikeya, Nozomu

Inkpen, Andrew

Ives, Ted

Iwasaki, Naoto

Cl Review

The Japanese intelligence culture. 4" Q 01, 12/4, p51-56.

Cooperation in a competitive world: a framework of global strategic alliances.
CIR 7/2 Summer 1996, p46-55.

Industry variety, live-cycle stages, and performance: a dynamic perspective.
CIR 8/4 Winter 1997, p65-74.

An overview of the internet for competitive intelligence professionals.
6/1 Spring 1995, p28-36.

How Japanese electronic component firms evolved turnaround strategy.
CIR 7/2 Summer 1996, p20-35.

Author Index 14



J

Jacobi, Gary Financial tools for competitive analysis. 3/2 Summer 1992, p14-17.
Jaworski, Bernard Competitive Intelligence and bottom-line performance. 3/3-4, Fall/Winter 1992, p 23-
Johannesson, Jokull  Legal constraints and success of the CI function. 6/3 Fall 1995, p5-11.

Johnson, Kathleen Competitive intelligence library. 2nd Q 99, 10/2, p91-92.
Competitive intelligence library. 1% Q 99, 10/1, p89-91.
Competitive intelligence library. Oct/Dec 98, 9/4, p91-94.
Competitive intelligence library. July/Sept 98, 9/3, p85-87.
Competitive intelligence library. April/June 98, 9/2, p72-74.
Competitive intelligence library. CIR 7/1 Spring 1996, p87-89.
Competitive intelligence library. CIR 7/2 Summer 1996, p94-96.
Competitive intelligence library. CIR 7/3 Fall 1996, p97-100.
Competitive intelligence library. CIR 7/4 Winter 1996 p91-95.
Competitive intelligence library. CIR 8/1 Spring 1997, p101-103.
Competitive intelligence library. CIR 8/2 Summer 1997, p98-100.
Competitive intelligence library. CIR 8/4 Winter 1997, p90-93.
Competitive intelligence library. CIR 9/1 Jan/March 1998, p75-79.

Joshim, Maheshkumar Cooperation in a competitive world: a framework of global strategic alliances.
CIR 7/2 Summer 1996, p46-55

K

Kabel, Andre Cl strategy: how Bl and strategic issue management guarantee competitiveness in a
turbulent environment. 6/1 Spring 1995, p60-62.

Kahaner, Larry What you can learn from your competitors’ mission statements.

CIR 6/4 Winter 1995, p35-40.
Symposium: lessons learned and the road ahead. CIR 8/1 Spring 1997, p7-15,

Kaiho, Hidetaka How Japanese electronic component firms evolved turnaround strategy.
CIR 7/2 Summer 1996, p20-35

Kalb, Clifford President’'s message: beyond CI — repositioning SCIP. 4™ Q 99, 10/4, pl.
President's message: CEOs who understand why ClI is important. 3 Q 99, 10/3, pl.
President’'s message: Cl — a mission with momentum. 2nd Q 99, 10/2, p1.
President’'s message: welcome to the 21* century. 1% Q 00, 11/1, p1.

Kalil, Thomas Japan: US government information on Japanese technology.
3/3-4, Fall/Winter 1992, p. 82-84.

Kalitka, Peter Counterintelligence: the equalizer vs competitive intelligence.
CIR 7/1 Spring 1996, p83-86.
Counterintelligence and law enforcement: the Economic Espionage Act of 1996
versus Cl. CIR 8/3 Fall 1997, p25-28.
The Economic Espionage Act: are Cl professionals trying to have it both ways?

Cl Review Author Index 15



Kardulias, George

Keiser, Barbie

Kennedy, Larry

Kern, Amy

Kerr, Roger

July/Sept 98, 9/3, p25-29.

Scoring at conferences: the quarterback technique for gathering intelligence.
CIR 7/4 Winter 1996 p4-10.

Using R&D to turn competitors into allies. 5/2 Summer 1994, p.35-39.

Cl in business process engineering: a study at Digital Equipment Corporation.
CIR 8/2 Summer 1997, p28-33.

It would be easy of it weren't for people. 1% Q 01, 12/1, p59-69.

Opinion: Are your CI skills valued? 6/3 Fall 1995, p61-63.

Kesting, WilliamExperiential modeling: innovation opportunity for Cl professionals.

Kight, Leila

Kilmetz, S. David

Klavans, Richard

Kostoff, Ronald

Kotler, Mindy

Kotorov, Rado

Kowalcheck, Sandra

Krol, Thomas

Cl Review

CIR 7/4 Winter 1996 p57-68.

How to predict companies’ future actions. 2/3 Winter 1992, p15-17.

How to predict companies’ future actions, part 2. 3/3-4, Fall/Winter 1992, p 31-34.
Regional programs. 1/1 Summer 1990, p35.

Symposium: lessons learned and the road ahead. CIR 8/1 Spring 1997, p7-15,

Gauging the returns on investments in Cl: a three-step analysis for executive decision
makers. 1% Q 99, 10/1, p4-11.

Assessing competitive R&D capabilities. 1/2 Fall 1990, p 21.

President’'s message: From transition to implementation. CIR 5/3 Fall 1994, p1.
President’'s messages: Is Cl closer to being a profession? 6/1 Spring 1995, p1l.
President’'s message: what is unique about CI? Part 2. 6/2 Summer 1995, p1.

Database tomography for technical intelligence: analysis of the research impact
assessment literature. CIR 8/2 Summer 1997, p63-79.
Database tomography for technical intelligence. 4/1 Spring 1993, p. 38-43.

Foreign intelligence briefing, 1/1 Summer 1990, p31.

Foreign intelligence briefing: Japanese info and Mexico. 2/1 Spring 1991, p32-36.
Foreign intelligence briefing: Japanese information. 2/2 Fall 1991, p37.

Foreign intelligence briefing: daily information services. 1/2 Fall 1990, p32.
Information perception: a strategic gap. 2/2 Fall 1991, p2-5

The strate%y wheel: a method for analysis and benchmarking for competitive strategy.
3 Q 01, 12/3, p21-30.
Foreign Intelligence Briefing: The Baltics. 2/3 Winter 1992, p28-29.

Consultant evaluation for scientific Cl in the pharmaceutical industry.
3/3-4, Fall/Winter 1992, p.43-46.

Tools and techniques: scientific competitive intelligence : a tool for R&D decision
making. 5/2 Summer 1994, p.48-50.

Competitive technical intelligence and commercial decision making.
CIR 7/1 Spring 1996, p28-37.

Author Index 16



L

Laalo, Allan Intranets and CI: creating access to knowledge. Oct/Dec 98, 9/4, p63-72.
Lackman, Conway Organizing the CI function: a benchmarking study. 1% Q 00, 11/1, p17-27.
Lanasa, John Organizing the CI function: a benchmarking study. 1% Q 00, 11/1, p17-27.

Langabeer, James Achieving a strategic focus for Cl. CIR 9/1 Jan/March 1998, p55-59.
Exploring the CI value equation. 3 Q 99, 10/3, p27-32.

Lauglaug, Antonio Intelligence preparation of the marketplace: a military view. 5/3 Fall 1994, p33-40.

Lavendel, Giuliana Bridging the information gap. 1/1 Summer 1990, p15
Book review: managing competitive analysis 2/3 Winter 1992, p38.
Book Review: Art of the long view. 2/3 Winter 1992, p39
Book Review: Rising Sun. 3/1 Spring 1992, p38.
Book Review: Short term America. 3/1 Spring 1992,p39.
Book Review: The overworked American. 3/2 Summer 1992, p55.
Book Review: Managing for the future. 3/2 Summer 1992, p57.
Book Review: Head to Head. 3/2 Summer 1992, p59.
Book review: Accidental empires (Cringely). 3/3-4, Fall/Winter 1992, p. 96.
Book Review: revolutionalizing product development. 4/1 Spring 1993, p. 79.
Book reviews. 5/2 Summer 1994, p.73.
Book Review: The teamnet factor. 5/3 Fall 1994, p81-82.
Book review: why zebras don'’t get ulcers. 6/1 Spring 1995, p84.
Book review. 6/3 Fall 1995, p84.

Leonard, Jim Book Review: Hearing the voice of the market. 2/2 Fall 1991, p29.
Competitive advantages of the Kaisha. 1/2 Fall 1990, p 4-7.
Liam Fahey: the conscience of competitor intelligence. 1/1 Summer 1990, p5.

Lesky, Cynthia The role of information brokers in Cl. 5/2 Summer 1994, p.22-25.

Levitas, EdwardCl and tacit knowledge development in strategic alliances.
CIR 8/2 Summer 1997, p20-27.

Li, Zhengzhong Clin China: a case study. CIR 8/1 Spring 1997, p73-77.
Lisse, William The economics of information and the internet. Oct/Dec 98, 9/4, p48-56.
Lithwick, David Tools for planning intelligence projects: let's not waste more valuable project time.

1 Q 01, 12/1, p24-31.

Luhong, Dai The developing Chinese CI profession. Oct/Dec 98, 9/4, p42-47.

Lukas, Bryan Successful invention management: formalizing the generation and validation of new
product lines. Oct/Dec 98, 9/4, p20-28.

Lukowski, Rita Competitive communications: the unexplored intelligence front.

3/2 Summer 1992, p19-21.

Cl Review Author Index 17



M
Madsen, Erik Cl as a construct for organizational change. 4™ Q 00, 11/4, p25-31.

Maffia, Sueli The potential of ClI tools for KM: a study of a Brazilian database.
4™ Q 00, 11/4, p47-56.

Mahoney, Terrence Data warehousing and CI: an evaluation. CIR 9/1 Jan/March 1998, p38-43.

Mankelwicz, J. CEOQ'’s power and corporate performance transitions. 2" Q o1, 12/2, p47-60.

Manning, Gail Competitive analysis 101: a guide to getting started. 3/2 Summer 1992, p31-33.

Marcella, Rita Employee perceptions of knowledge sharing: employment threat or synergy for the
greater good? A case study. 2 Q 00, 11/2, p39-52.

Margulies, Bob From the president. 1/1 Summer 1990, p2.

Note from the president. 1/2 Fall 1990, p1.
Counterintelligence: the corporate Cl/ Counterintelligence team: a symbiotic design for
the future. 5/3 Fall 1994, p48-50.

Mark, David Competitive intelligence and the corporate jewels. CIR 8/3 Fall 1997, p62-70.
Martin, John The role of the personal computer in Cl application systems. 1/2 Fall 1990, p.20.
Martinet, Bruno French intelligence professionals in firms. 6/4 Winter 1995, p58-61.

Mathey, Charles Competitive analysis mapping. 1/2 Fall 1990, p 16-17.

Menon, Anil Using CI: antecedents and consequences. 3rd Q 00, 11/3, p16-27.

Mannina, Bruno Searching for experts on the internet. 4™ Q 00, 11/4, p38-46.

Marceau, Stephane Developing a world-class CI program in telecoms. 4™ Q 99, 10/4, p30-40.
Marin-Llanes, L.Information analysis techniques for the Cl process. 1% Q 01, 12/1, p32-40.
Mathey, Charles Competitive analysis mapping. 1/2 Fall 1990, p 16-17.

Matteo, Martha Building credibility, champions, and a mandate for competitive assessment.
5/2 Summer 1994, p.26-30.

McGonagle, John Book review: global corporate intelligence (Roukis). 3/3-4, Fall/Winter 1992, p. 95.
Book review: The competitive intelligence handbook. 4/1 Spring 1993, p. 79.
Book reviews. 5/2 Summer 1994, p.71-72.

Book and software reviews. 4™ Q 99, 10/4, p79-82.
Book reviews. 1% Q 01, 12/1, p70-71.
Book reviews. 2™ Q 01, 12/2, p61-63
Book reviews. 4™ Q 00, 11/4, p102-104.
Book reviews 3rd Q 00, 11/3, p107-108.
Book reviews. 1* Q 00, 11/1, p85-87.
Book reviews. 2" Q 00, 11/2, p71-73.
Book reviews. 3" Q 99, 10/3, p90-91.
Book reviews. 2nd Q 99, 10/2, p86-90.
Book reviews. 1% Q 99, 10/1, p88.

Book reviews. Oct/Dec 98, 9/4, p87-90.

Cl Review Author Index 18



Book reviews. July/Sept 98, 9/3, p81-84.

Profiling in competitive analysis. 2" Q 00, 11/2, p20-30.

Book reviews. April/June 98, 9/2, p69-71.

Patterns of development in Cl units. 3/1 Spring 1992, p11-12.
Software review: Benchmarking with Dr. H. James Harrington. 6/2 Summer 1995, p79.
Book reviews. 6/2 Summer 1995, p85-86.

Book review. 6/3 Fall 1995, p85.

Book reviews. 6/4 Winter 1995, p80-84.

Software review: Business simulator v3.01. CIR 7/1 Spring 1996, p92.
Book reviews. 93-94.

Book reviews. CIR 7/2 Summer 1996, p91-93.

Book reviews. CIR 7/3 Fall 1996, p94-96.

Book reviews. CIR 7/4 Winter 1996 p88-90.

Book reviews. CIR 8/1 Spring 1997, p95-100.

Book Reviews. CIR 8/2 Summer 1997, p95-97.

Book reviews. CIR 8/4 Winter 1997, p87- 89.

Book reviews. CIR 9/1 Jan/March 1998, p71-73.

McGovern, lan Market research in a transitional economy: the case of Vietnam.

6/3 Fall 1995, p47-51.
McKim, Geoffrey Markets, competition and intelligence on the WWW. CIR 7/1 Spring 1996, p45-51
McLoughlin, John Competitive cost analysis methods. 3/2 Summer 1992, p34-36.

McMillan, G. Steven Scientific information: balancing the needs of openness and secrecy.
1% Q 99, 10/1, p12-17.

Meade, Bill Processing ideas: an argument for useful text management software. p14-15.

Mena, Jesus Machine learning the business: using data mining for CI. CIR 7/4 Winter 1996 p18-25.
Mesbah, Bardia Customer perceptions as a driver for Cl programs. 6/3 Fall 1995, p35-40.

Meyer, Herbert After collection, what? 2/2 Fall 1991, p9-10.

Middleton, lain Employee perceptions of knowledge sharing: employment threat or synergy for the

greater good? A case study. 2" Q 00, 11/2, p39-52.

Miller, Jerry Book Review: Competitive information system development. 5/3 Fall 1994, p79-80.
Book review. 6/2 Summer 1995, p84.
The education of intelligence professionals: a surmountable challenge.
CIR 6/3 Fall 1995, p20-28.

Miller, Stephen Editor’s note: intellectual capital for all. 4™ Q 00, 11/4, p3.
Editor’s note: Cl: now more than ever. 4™ Q 01, 12/4, pl.
Editor’s note: learning from the best, again. 2" Q o1, 12/2, p3.
Editor's note: the analytical edge. 3 Q 01, 12/3, p1.

Editor's note the analytic edge. 2nd Q 99, 10/2, p3.

Editor’s note: innovative Cl. Oct/Dec 98, 9/4, p2.

Editor’s note: tools, techniques, and inspiration. 1% Q 01, 12/1, p2.
Editor's note: the letter of the law. 3rd Q 00, 11/3, p3.

Editor’s note: the view from the top. 2 Q 00, 11/2, ps.

Editor’s note: selling CI. 1 Q 00, 11/1, p3.

Editor’s note: corporate insight. 4" Q 99, 10/4, p3.

Cl Review Author Index 19



Miner, Angela

Miree, Cynthia

Montserrat, Patrice
Morimoto, Hal
Morris, Daniel

Muller, Hellen

Muller, Marie-Luce

Murphy, Terry

Cl Review

Editor’s note: a Cl popourri. 3 Q 99, 10/3, p2.
Editor's note: valuing CI. 1 Q 99, 10/1, p2.
Editor’s note: maximal CI. July/Sept 98, 9/3, p2.
Editor’'s Note: learning from IBM. April/June 98, 9/2, p3.
Editor’s note: CI for a small world. CIR 7/2 Summer 1996, p2.
Editor's note: expert guidance. CIR 7/3 Fall 1996, p2-3.
Symposium: understanding the competition: the CEQO’s perspective.
CIR 7/3 Fall 1996, p4-14.
Editor’s note: tactical advantage. CIR 7/4 Winter 1996 p2.
Editor’s note: the past is prologue: from information to intelligence.
CIR 8/1 Spring 1997, p2.
Counterintelligence: economic espionage: now it's a federal case.
CIR 8/1 Spring 1997, p93-94.
Editor's note: shadowing the competition. CIR 8/2 Summer 1997, p2.
Editor's note: Reacting — not over-reacting — to the Economic Espionage Act.
CIR 8/3 Fall 1997, p2.
Symposium: the Economic Espionage Act of 1996: an expert roundtable.
CIR 8/3 Fall 1997, p32-36.
Editor's note: going global and more. CIR 8/4 Winter 1997, p2.
Editor’s note: corporate Cl: the results are in. CIR 9/1 Jan/March 1998, p3.
Book reviews. CIR 9/1 Jan/March 1998, p71-73.

Anatomy of a first time internal process benchmarking project: operation, contracts
and lessons. CIR 8/2 Summer 1997, p44-57.

TAP-IN to strategic and tactical intelligence in the sales and marketing functions.
1°'Q 00, 11/1, p4-16.

Book review. 6/4 Winter 1995, p79.

Information gathering in Japan. 1/1 Summer 1990, p25.

IN-security: the pillaging of corporate America. 3rd Q 00, 11/3, p93-105.

Ford — Masda’s Hermosillo assembly plant: a quality benchmark cross-cultural
alliance. CIR 7/2 Summer 1996, p11-19.

South Africa: an emerging CI player. 4™ Q 99, 10/4, p74-78.

Book review: Fulltext sources online. 1/2 Fall 1990, p37.

Author Index 20



N

Nagarajan, Nandu
Nakra, Prema
Narin, Francis
Nasbe, Roderick

Newman, Nils
Nitse, Philip

Nolan, John

Nordstrom, Richard

Cl Review

The role of cost information on competitive strategy: a comparison of US and
Japanese approaches. 2/3 Winter 1992, p20-23.

Knowledge management: the magic is in the culture. 2" Q 00, 11/2, p53-60.
Patent citation indicators in strategic planning. 1/1 Summer 1990, p17.

The corporate strategic intelligence process. 1/1 Summer 1990, p11.

Innovation forecasting using bibliometrics. Oct/Dec 98, 9/4, p11-19.
Disinformation usage in corporate communications: Cl'ers beware.

4™ Q 99, 10/4, p20-29.
Managers’ mental categorizations of competitors. 2 Q 00, 11/2, p31-38.

The president’s message: a passionate commitment. 2 Q 01, 12/2, p1-2.
Counterintelligence, on the other hand. 6/1 Spring 1995, p49-56.
Government business intelligence linkages: an idea whose time has still not come.
CIR 5/3 Fall 1994, p4-11.
Confusing counterintelligence with security can wreck your afternoon.
CIR 8/3 Fall 1997, p53-61.

Taking advantage of internet sources to build a Cl system. 1% Q 99, 10/1, p54-61.

Author Index 21



O

Oettinger, Anthony Whence and whither intelligence, command and control? 1/2 Fall 1990, p2-3.

Oguin, Michael Cl and superior business performance: a strategic benchmarking study.
5/2 Summer 1994, p.4-12.
The science, not art, of business intelligence. 4™ Q 01, 12/4, pl5-24.
Using intelligence to win contracts. 6/3 Fall 1995, p12-19.
Winning contracts by understanding and leveraging the competitor’'s approach.
CIR 7/4 Winter 1996 p11-17.

Ogilvie, TimothyThe theory of the case: what prosecutors can teach us about CI.
CIR 8/2 Summer 1997, p12-19.
The science, not art, of business intelligence. 4" Q 01, 12/4, p15-24.

Oliff, Helen Are you ready to compete? 6/4 Winter 1995, p46-49.
Omura, Glen Cl software applications. 1/1 Summer 1990, p22.
Cl software applications: processing ideas. 1/2 Fall 1990, p33.
Orozco, Eduardo Cl in Cuba: myth, reality and perspective. 4™ Q 00, 11/4, p79-87.
Owen, Jerrold Competitive intelligence gathering in Japan. 1/1 Summer 1990, p26.
Oxelheim, Lars Applying MUST analysis and the role of government in CI. 4™ Q 99, 10/4, p65-73.

Cl Review Author Index 22



P

Paap, Jay Developing processes and infrastructure to meet upper management’s CTIl needs:
a roundtable discussion. 3" Q 99, 10/3, p4-18.

Palk, Jeffrey Antitrust and Cl: competitor information exchanges: an update on federal scrutiny.
CIR 7/3 Fall 1996, p89-93.

Palubiak, R. Craig Cl for the small firm: where is the value? CIR 7/1 Spring 1996, p17-22.

Panfely, Pegi Leveraging information for action: a look into the competitive and business intelligence
consortium benchmarking study. CIR 9/1 Jan/March 1998, p4-12.

Pantone, NancyProduct review: Using accurate information to understand your market.
1/2 Fall 1990, p40.

Parker, Derek Can government Cl bolster regional competitiveness? 4™ Q 00, 11/4, p57-64.

Pattakos, Arion Threat analysis: defining the adversary. April/June 98, 9/2, p53-62.
Keeping company secrets secret. CIR 8/3 Fall 1997, p71-

Paul, Pallah Market structure analysis using managerial judgments: a framework and an
experimental test. CIR 7/4 Winter 1996 p46-56.

Peabody, Nora Face to face: getting international CI through in-person interviews.
CIR 8/1 Spring 1997, p24-32

Pearson, John SCIP Europe: News. 2/3 Winter 1992, p24.

Peddie, Jon The corporate culture and use of competitive intelligence. 3/1 Spring 1992, p7-10.
Pepper, John Cl at Proctor and Gamble. 4™ Q 99, 10/4, p4-9.

Pereira, Maria The potential of Cl tools for KM: a study of a Brazilian database.

4™ Q 00, 11/4, p47-56.

Perkins, Toby BCG matrices in practice in the computer industry. 1/1 Summer 1990, p18

Pettersson, Urban Creating an intelligence system at the Swedish National Financial Management
Authority. 2" Q 01, 12/2, p20-31

Pincus, Kathy Cl software applications: shopping for text retrieval tools. 3/1 Spring 1992, p40-41.

Board of Directors: New Directors biographical information 3/1 Spring 1992, p42.
Pinkerson, Richard Taking advantage of internet sources to build a Cl system. 1% Q 99, 10/1, p54-61.

Poirier, Cheryl Personality intelligence: anticipating your competitor’s decisions.
3/3-4, Fall/Winter 1992, p. 35-37.

Pole, Joyce Cl as a construct for organizational change. 4™ Q 00, 11/4, p25-31.

Pollard, Andrew Letter from Europe. 1/1 Summer 1990, p33.

Letter from Europe: information channels and vehicles. 1/2 Fall 1990, p33
Letter from Europe: the importance of local intelligence. 2/1 Spring 1991, p28.
Letter from Europe: all fall down. 2/2 Fall 1991, p28.

Letter from Europe: James Bond rules OK? 2/3 Winter 1992, p27.

Letter from Europe: Europe — a dark continent. 3/1 Spring 1992, p32-33.
Letter from Europe: Beware — epistemologists at work. 3/2 Summer 1992, p44.

Cl Review Author Index 23



Letter from Europe: of fads, fashions, fantasies and failures.

3/3-4, Fall/Winter 1992, p. 68-70.
Letter from Europe: intelligence failures. 4/1 Spring 1993, p. 59-63.
Letter from Europe: Long live manual files! 5/3 Fall 1994, p55-57.

Pooley, James Criminal consequences of trade secret theft: the EEA and compliance plans.
CIR 8/3 Fall 1997, p13-19.

Porter, Alan Innovation forecasting using bibliometrics. Oct/Dec 98, 9/4, p11-19.

Powell, Tim Benchmarking: a new use for competitive intelligence. 3/2 Summer 1992, p23-25.
Book review: The internet age of Cl. McGonagle. 2nd Q 99, 10/2, p90.
Enhancing sales and marketing effectiveness through Cl. Oct/Dec 98, 9/4, p29-41.
The information metabolism. 6/4 Winter 1995, p41-45.
Software review: when words fail. 6/4 Winter 1995, p75-76.
Competitive knowledge management: you can't reengineer what never was

Engineered in the first place. CIR 8/1 Spring 1997, p40-47.

Book reviews. CIR 8/1 Spring 1997, p95-100.

Prescott, John China: CI practices in an emerging market environment. 4" Q 00, 11/4, p65-78.
Competitive intelligence: lessons from the trenches. 2 Q 01, 12/2, p5-19.
The parallel process of competitive intelligence: why it exists and what can we do
About it? 3/2 Summer 1992, p11-13
Process for designing competitive intelligence workshops. 2/1 Spring 1991, p12-13.
Products of the mind: assessment and protection of intellectual property.
3rd Q 00, 11/3, p60-76.
The role of competitive intelligence for US competitiveness. 2/3 Winter 1992, p8-10.
TAP-IN to strategic and tactical intelligence in the sales and marketing functions.
1 Q 00, 11/1, p4-16.
SCIP: who we are, what we do. 2/1 Spring 1991, p22-26..
Competitive intelligence practices: a survey. 6/2 Summer 1995, p4-14.
Symposium: lessons learned and the road ahead. CIR 8/1 Spring 1997, p7-15,
Leveraging information for action: a look into the competitive and business intelligence
consortium benchmarking study. CIR 9/1 Jan/March 1998, p4-12.

Press, Gil Business intelligence: is it worth the investment? 4/1 Spring 1993, p.30-32.
Price, Natalie Antitrust and CI: Section 5 of the FTC Act — a trap for the unwary.

6/3 Fall 1995, p75-77.
Antitrust and ClI: private antitrust actions. CIR 7/1 Spring 1996, p 70-73.

Priem, Richard Business strategy and CEO intelligence acquisition. 2nd Q 99, 10/2, p15-22.
Prince, Clay Strategy and tactics: a primer for Cl professionals. July/Sept 98, 9/3, p15-24.
Pring, David Competitive intelligence & market research. 1/1 Summer 1990, p6-7.

Prior, Vernon Down Under: Exciting times. 2/3 Winter 1992, p24.

Down Under: Australian Business information. 3/1 Spring 1992, p27-28
Down Under: Business intelligence in Australia. 3/2 Summer 1992, p53
Down Under: the language of Cl, part 1. April/June 98, 9/2, p66-68.
Down under: the language of ClI, part 2. July/Sept 98, 9/3, p78-80.
Down under: the language of Cl part three. Oct/Dec 98, 9/4, p84-86.
Down Under: the language of Cl, part 4. 1 Q 99, 10/1, p84-87.

Down Under: cause for celebration. 5/3 Fall 1994, p58-60.

Cl Review Author Index 24



Cl Review

Down under: Manual files — long may they serve. 6/2 Summer 1995, p60-61.

Down under: which is it to be — hard or soft? 6/3 Fall 1995, p71-72.

Down under: planning —is it really necessary? 6/4 Winter 1995, p65-66.

Down under: intelligence reports: stimulating executive action.
CIR 7/1 Spring 1996, p62-64.

Down under: creativity and innovation. CIR 7/2 Summer 1996, p81-83.

Down under: contacts database: your most useful intelligence tool.
CIR 7/3 Fall 1996, p75-77.

Down Under: trade shows and exhibitions: the intelligence gatherer’s cornucopia.
CIR 7/4 Winter 1996 p77-78.

Down under: education and CI: are we pulling the tail rather than patting the head?
CIR 8/2 Summer 1997, p93-94.

Author Index 25



Q

Quingjiu, Tao
Quinn, Sherrey
Quoniam, Luc

R

Ransley, Derek

Rehder, Robert

Reibstein, David

Rice, Theodore
Ritchie, Jo-Ann

Roberts, Jeffry

Rockmore, B. Wayne
Rogers, David

Rosenkrans, Wayne

Ross, Rustin

The developing Chinese CI profession. Oct/Dec 98, 9/4, p42-47.
Down under: Australian databases. 3/3-4, Fall/Winter 1992, p. 88-89.
Searching for experts on the internet. 4" Q 00, 11/4, p38-46.

Benchmarking the external technology watching process: Chevron’s experience.
CIR 7/3 Fall 1996, p28-33.

Ford — Masda’s Hermosillo assembly plant: a quality benchmark cross-cultural
alliance. CIR 7/2 Summer 1996, p11-19.

Putting the lesson before the test: using simulation to analyze the develop competitive
strategies. 1% Q 99, 10/1, p32-48.

Beating the competition: from war room to board room. 6/1 Spring 1995, p43-48.
Competitor assessment tools: win/loss analysis. 2/3 Winter 1992, p18-19

Competitive intelligence: fighting the economics war with cold war ammunition.
CIR 5/3 Fall 1994, p28-32.

The technology maturation process and the role of Cl. CIR 7/3 Fall 1996, p34-44.
Competitors’ cost structure. 1/1 Summer 1990, p9-10.

Developing processes and infrastructure to meet upper management’s CTI needs:
a roundtable discussion. 3" Q 99, 10/3, p4-18.

Past, present and future directions for technical intelligence.
April/June 98, 9/2, p34-39.

President’'s message: a burgeoning profession. CIR 8/2 Summer 1997, p1.

President’'s message: the prime directive. CIR 8/3 Fall 1997, p1.

President’'s message: testimonials. CIR 8/4 Winter 1997, p1.

President’'s message: actualizing the vision. CIR 9/1 Jan/March 1998, p1.

Tools and techniques: corporate waste security and recycling — the ideal combination
of counterintelligence and corporate responsibility. 6/2 Summer 1995, p67-68.

Rostaing, HerveSearching for experts on the internet. 4™ Q 00, 11/4, p38-46.

Rothberg, Helen

Roush, Gary

Ruhli, Edwin

Cl Review

Fortifying competitive intelligence systems with shadow teams.
CIR 8/2 Summer 1997, p3-11.
Business information program. 1/2 Fall 1990, p22.
Challenges for strategic Cl at the corporate level. CIR 8/4 Winter 1997, p54-64.

Hypercompetition and the strategic reorientation of Asea Brown Boveri.
CIR 7/2 Summer 1996, p36-45.

Author Index 26



S

Saban, KennethOrganizing the ClI function: a benchmarking study. 1% Q 00, 11/1, p17-27.

Sachs, Sybille

Salvador, Marisela

Sandman, Michael

Sargert, Janet

Savitz, Scott

Sawka, Kenneth

Sawyer, Deborah

Cl Review

Challenges for strategic Cl at the corporate level. CIR 8/4 Winter 1997, p54-64

Technology mapping, business strategy and market opportunities.
1°'Q 00, 11/1, p46-57.

Surfing the net: confidentiality, Cl and the IBM patent server.
CIR 8/4 Winter 1997, p85-86.

Cybersquatters and invisible ink: challenges to trademarks on the Internet.
3rd Q 00, 11/3, p77-92.
Wizards and merchants of light: a historical survey of technical intelligence.
1% Q 99, 10/1, p79-83.
Wolf, eagle, and bear: Cl lessons from the cold war. 3" Q 99, 10/3, p79-83.
The analyst’s corner: developing the warning process. July/Sept 98, 9/3, p76-77.
The analyst’s corner: early warning — the decision maker’s perspective.
April/June 98, 9/2, p63-65.
Developing a world-class CI program in telecoms. 4™ Q 99, 10/4, p30-40.
Competitors: who to watch, what to watch, who to ignore and how to tell the
difference. 6/3 Fall 1995, p41-46.
Evaluating business intelligence ystems: how does your company rate?
CIR 6/4 Winter 1995, p22-25.
Analyst’s corner: competitive intelligence analysis: filing the corporate analytic void.
CIR 8/1 Spring 1997, p87-89.
Analyst's corner: alternative outcomes analysis. CIR 8/2 Summer 1997, p85-87.
The analysts corner: warning analysis: a risky business. CIR 8/4 Winter 1997, p83-84.

Defining your competition: customer research — its role and importance in competitive
intelligence. 6/1 Spring 1995, p63-65.

Defining your competition: invisible competition. 6/4 Winter 1995, p62-64.

Defining your competition: competing against reluctance to change.
CIR 6/4 Winter 1995, p77-78.

Defining your competition: customers as competitors. CIR 7/1 Spring 1996, p90-91.

Defining your competition: competing against too much competition.
CIR 7/2 Summer 1996, p84-85.

Defining your competition: centers of influence as a competitive force.
CIR 7/3 Fall 1996, p78-79.

Defining your competition: competition from within: when the DY bug bites your
customers. CIR 7/4 Winter 1996 p79-80.

Defining your competition: are customers’ bad experiences your biggest competitive
threat? CIR 8/1 Spring 1997, p85-86.

Defining your competition: customer ritual as a competitive threat.
CIR 8/2 Summer 1997, p83-84.

Defining your competition: when customers’ lack of knowledge is your biggest
competitive threat. CIR 8/4 Winter 1997, p78-81.

Defining your competition: beyond the price mirage: when the customer perceptions
Are the real competition. CIR 9/1 Jan/March 1998, p69-70.

Author Index 27



Saxby, Carl

Schlake, Oliver

Managers’ mental categorizations of competitors. 2" Q 00, 11/2, p31-38.

Scenario management: an approach for strategic foresight. 1% Q 00, 11/1, p37-45.

Schloegel, MarkClI Software Applications: Infobases. 2/1 Spring 1991, p37-39.

Schoenberger, Howard Customer perceptions as a driver for Cl programs. 6/3 Fall 1995, p35-40.

Schoenfeld, Gerald
Schuler, John

Schultz, Norm

Scott, Tracey

Serpa,Luiz

Settecase, Michelle

Seydel, John

Shaker, Steven

Sharer, Kevin

Sheinin, Charles

Simon, Len
Simon, Neil

Cl Review

Tools and techniques: increasing Cl efficiency. 2/2 Fall 1991, p39.
Reflections on Lanchester strategy. 2" Q o1, 12/2, p37-46.

A review of ethics for competitive intelligence activities.
CIR 7/2 Summer 1996, p56-66.

President’'s message: global SCIP. CIR 7/2 Summer 1996, p1.

President’'s message: exercising leadership. CIR 7/3 Fall 1996, p1.

President’'s message: strategy wedded to intelligence. CIR 7/4 Winter 1996 p1.
President’'s message: future imperatives. CIR 8/1 Spring 1997, p1.

pistemological assessment of current Bl archetypes. , , p88-101.
Epi logical f Bl arch 4™ Q 00, 11/4, p88-101

The competitiveness assessment mode: a thought-structuring approach to analysis.
3" Q 99, 10/3, p43-50.

Tools and techniques: CI through group decision support systems.
6/2 Summer 1995, p62-66

Beating the competition: from war room to board room. 6/1 Spring 1995, p43-48.
Scoring at conferences: the quarterback technique for gathering intelligence.
CIR 7/4 Winter 1996 p4-10.

Top management intelligence needs: an executive’s view of Cl. 2/1 Spring 1991, p3-5.

Global ClI: assessing global competition. CIR 7/3 Fall 1996, p86-87.

Assessing competitive R&D capabilities. 1/2 Fall 1990, p 21.
The effects of organizational culture on the CI process. 1% Q 99, 10/1, p62-70.
It would be easy of it weren't for people. 1% Q 01, 12/1, p59-69.
Shared practices workshop: enhancing the role of Cl. 5/2 Summer 1994, p.58-64.
SCIP shared practices session: the role and evolving position of CI.
5/3 Fall 1994, p71-75.
Shared practices: the basics of dialogue.
6/1 Spring 1995, p80-83.
Emerging issues in competitive intelligence 1994. 6/2 Summer 1995, p42-55.
Organizational development: meeting the challenge of change: the issue of readiness.
CIR 7/2 Summer 1996, p86-88.
Organizational development: gaining organizational sponsorship.
CIR 7/3 Fall 1996, p80-82.
Organizational Development: creating constructive alliances for a successful CI unit.
CIR 7/4 Winter 1996 p86-87.
Organizational development: steps to establish or improve a Cl unit.
CIR 8/1 Spring 1997, p90-92.

Author Index 28



Sistla, Mala

Slayter, Will

Slayton, Paul
Smith, Donald
Smith, John Patrick
Smith, Joe

Smith, Judith
Solomon, Marc
Sorensen, Elin

Soto, Stephen

Stanat, Ruth

Stedman, Michael

Stein, Judy

Stephan, Annette

Stott, Mark
Stotter, James

Studeman, William

Sugawara, Tsutomu

Sulc, Lawrence

Sullivan, Mark

Cl Review

Organizational development: fundamentals of building sustainable customer
relationships. CIR 8/2 Summer 1997, p88-89.
Organizational development: Cl is not an island. CIR 8/4 Winter 1997, p80-82.
Organizational issues: selecting Cl vendors and consultants.
CIR 9/1 Jan/March 1998, p63-65
Cl software: maximizing PC resources for Cl operations. 4/1 Spring 1993, p. 75-78.

Down Under: intelligence in corporate foreign exchange strategy.
4/1 Spring 1993, p. 64-67.

Shaping a corporate ClI function at IBM. April/June 98, 9/2, p4-9.
Opinion: re-engineering competitive intelligence. 6/3 Fall 1995, p67-70.
The technology maturation process and the role of Cl. CIR 7/3 Fall 1996, p34-44.
Outsourcing as a strategic tool. CIR 7/3 Fall 1996, p70-74,
The currency of electronic databases. Oct/Dec 98, 9/4, p56-62.
The intelligence asset-building process. CIR 7/4 Winter 1996 p69-76.
Using the key success factor concept in Cl and benchmarking.
July/Sept 98, 9/3, p55-67.
Competitive intelligence methods for systems and cultural analysis.
3 Q 01, 12/3, p.31-34.
The thinking chameleon metaphor. 4™ Q 00, 11/4, p32-37.
Tracking your global competition. 2/1 Spring 1991, p17-19.

Looking inward: Cl as a focus for benchmarking and reengineering at Avon.
CIR 7/1 Spring 1996, p 4-8.

Creating powerful visuals: less is more. 3/3-4, Fall/Winter 1992, p. 47-55.

Anatomy of a first time internal process benchmarking project: operation, contracts
and lessons. CIR 8/2 Summer 1997, p44-57.

Making sense of the business press. 2/3 Winter 1992, p11-14.
Applying economics to Cl. CIR 7/4 Winter 1996 p26-36.

Teaching the giant to dance: contradictions and opportunities in open source
information. 4/1 Spring 1993, p. 25-29.

Capturing the market with strategic information tools: how Japanese companies
are winning market share. April/June 98, 9/2, p40-45.

Organizational intelligence and counterintelligence. 3/1 Spring 1992, p23-25.
Counterintelligence: business counterintelligence awareness.
6/4 Winter 1995, p73-74

Business intelligence as a key enabler of total quality management.

CIR 7/1 Spring 1996, p9-16.
Fast track process benchmarking: an alternative process benchmarking approach.

Author Index 29



6/1 Spring 1995, p22-27.
Using CI to develop a strategic management action-oriented measurement system.
CIR 8/2 Summer 1997, p34-43.

Sullivan, PatrickLegal constraints and success of the CI function. 6/3 Fall 1995, p5-11.

Sykes, Thomas Book review: European markets — a guide to company and industry information
sources. 1/2 Fall 1990, p38.

Cl Review Author Index 30



T
Tao, Quingjiu China: CI practices in an emerging market environment. 4™ Q 00, 11/4, p65-78.

Tashiro, Kosei The Japanese investigative industry: toward the year 2000.
CIR 8/2 Summer 1997, p58-62.

Taylor, David Intelligence preparation of the marketplace: a military view. 5/3 Fall 1994, p33-40.

Teo, Thompson Using the internet for competitive intelligence in Singapore. 2™ Q 00, 11/2, p61-70.
Tessun, Franz Developing processes and infrastructure to meet upper management’s CTI needs:
a roundtable discussion. 3" Q 99, 10/3, p4-18.
Scenario analysis and early warning systems at Daimler-Benz Aerospace.
CIR 8/4 Winter 1997, p30-40.

Thurow, Lester Book review: Competitive advantage of nations (Porter). 2/1 Spring 1991, p42-43.

Travis, Robert US telecommunications industry and international competition: policy vs. practice.
2/1 Spring 1991, p14-16.

Trevino, Linda Ethical issues in ClI practice: consensus, conflicts and challenges.
CIR 8/1 Spring 1997, p61-72.

Trimmer, Thomas Cl Software: competitor intelligence databases. 3/2 Summer 1992, p47-8.
Cl software: scoping out a Bl system. 3/3-4, Fall/Winter 1992, p. 92-94.
Cl software: groupware to support the Bl process. 4/1 Spring 1993, p. 68-69

Tuohy, Jim Tools and techniques. 1/1 Summer 1990, p32,
Tools and techniques: the marketplace environment map. 1/2 Fall 1990, p34.
Tools and Techniques: the marketplace information network. 2/1 Spring 1991, p29.
Tools and techniques: increasing Cl efficiency. 2/2 Fall 1991, p39

Turrentine, Todd Herding cats: how to understand and manage your audience.
6/2 Summer 1995, p24-30.

Tyson, Kirk Executive information systems approach for business intelligence.
3/1 Spring 1992, p16-19
Global competitive benchmarking: a case study. 3/3-4, Fall/Winter 1992, p.38-42.
Organizational intelligence and counterintelligence. 3/1 Spring 1992, p23-25.
The problem with ethics: implementation. 2/2 Fall 1991, p6-8.
Competitive knowledge development: re-engineering Ci for maximum success.
6/4 Winter 1995, p14-21.

Cl Review Author Index 31



U

Underwood, Jim

V
Vajk, Hugo

VanRyn, Ted

Vella, Carolyn
Vezmar, Judith

Vibert, Conor

Cl Review

Perspectives on war gaming. April/June 98, 9/2, p46-52.
Making the break: from competitive analysis to strategic intelligence.
6/1 Spring 1995, p15-21.

Business intelligence and the corporate director. 3/1 Spring 1992, p13-15.

Application of statistical process control to competitor benchmarks.
1 Q 00, 11/1, p65-73.

Profiling in competitive analysis. 2 Q 00, 11/2, p20-30.
Competitive intelligence at Xerox. CIR 7/3 Fall 1996, p15-19.

Leverage technology, Cl in an electronic classroom teaching environment.
1°'Q 01, 12/1, p48-58.

Mixing theory with real-time analysis: a loot at an online music distributor.
3" Q 01, 12/3, p10-20.

Real-time business analysis: how CI practitioners can assess internal competitor
power structures. 1% Q 00, 11/1, p28-36.

Author Index 32



W
Walle, Alf

Walters, Bruce
Wang, Clement

Waters, Thomas
Watts, Robert

Weaver, Gary

Webb, James

Wee, Lian Chee

Weinstein, Art

Werther, Guntram

Welsh, Maurice

Werther, Gunther
Wilcox, James

Williams, Jeffrey

Williams, Phil

Willson, Katherine

Wolters, Karen

Woods, Kathleen

Wormell, Irene

Cl Review

Corporate configurations and Cl: understanding organizations at a distance.
4™ Q 99, 10/4, p55-64.

Business strategy and CEO intelligence acquisition. 2nd Q 99, 10/2, p15-22.

Organizational competence analysis: experience of a Japanese multinational.
3 Q 01, 12/3, p3-9.

In the mind of Judas: why employees give away company secrets.
July/Sept 98, 9/3, p9-14.

Innovation forecasting using bibliometrics. Oct/Dec 98, 9/4, p11-19.

Ethical issues in ClI practice: consensus, conflicts and challenges.
CIR 8/1 Spring 1997, p61-72.

Linking competitive intelligence to corporate strategy. 2/2 Fall 1991, p. 21-22.

Competitive Intelligence and bottom-line performance.
3/3-4, Fall/Winter 1992, p 23-27.

Market redefinition: strategies and guidelines for technology executives.
6/3 Fall 1995, p52-57.

Doing business in the new world disorder. CIR 8/4 Winter 1997, p12-18.

The business intelligence process. 2/2 Fall 1991, p18-20.
A framework for qualifying and selecting a consultant. 1/1 Summer 1990, p27

Building an ‘analysis age’ for Cl in the 21% century. 1 Q 01, 12/1, p41-47.
Using CI: antecedents and consequences. 3rd Q 00, 11/3, p16-27.

Sustainability analysis for Cl: success factors for the new economy.
CIR 8/1 Spring 1997, p33-39.

Criminal risk assessment: a new dimension of Cl. 2nd Q 99, 10/2, p37-46.

Competitive Intelligence Library 2/3 Winter 1992, p34-36.
Competitive Intelligence Library, 3/1 Spring 1992, p29-31.
Competitive intelligence library. 3/2 Summer 1992, p49-50.
Competitive intelligence library. 3/3-4, Fall/Winter 1992, p. 74-78.
Competitive Intelligence library. 4/1 Spring 1993, p. 70-74.
Competitive intelligence library. 5/2 Summer 1994, p.66-70.
Competitive Intelligence library. 5/3 Fall 1994, p64-69.
Competitive intelligence library. 6/1 Spring 1995, p76-79.
Competitive intelligence library. 6/3 Fall 1995, p80-83.
Competitive intelligence library, 6/2 Summer 1995, p80-83.

Tools and techniques: A CI tool for the 1990s: red team/ blue team.
5/2 Summer 1994, p. 51-52.

The intelligence asset-building process. CIR 7/4 Winter 1996 p69-76.

Informatrics and webometrics for measuring impact, visibility, and connectivity in
science, politics and business. 1% Q 01, 12/1, p12-23.

Author Index 33



Y

Young, Andrea Cl in entrepreneurial and start-up businesses. 1% Q 00, 11/1, p74-84.
Young, Greg Strategic value analysis for competitive advantage. 2nd Q 99, 10/2, p52-64.
Young, Jay Starting a competitive technical intelligence function: a roundtable discussion.

April/June 98, 9/2, p34-39.

Youngblood, Ava President's message — a year of highlights. 1% Q 99, 10/1, p1.
President's message — Marketing CI: here, there, and everywhere.
Oct/Dec 98, 9/4, pl.
President’'s message: Cl fueling competitive advantage. July/Sept 98, 9/3, p1.
President’s message: Ci — focusing management on what matters. \
April/June 98, 9/2, p1.

Zanasi, Alessandro Cl through data mining public sources. CIR 9/1 Jan/March 1998, p44-54.

Zimmerer, Thomas The technology maturation process and the role of Cl. CIR 7/3 Fall 1996, p34-44.

Cl Review Author Index 34



