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Competitive Intelligence Magazine Title Index:  
 
V1N1 April/June 1998 – V11N3  May/June 2008 
 
 
A 
 
Cadden, Robin  The AAA intelligence portal implementation. March/April 03, 6/2, p42-44. 
Barron, Anne  The ABCs of sleeping better before and after trade shows. July/Aug 02, 5/4, p39-40. 
Abela, Andrew  Achieve impact through persuasive presentation design.  

November/December 06 9/6, p20-22. 
 
Mayes, Nancy  ACME fellows. July/August 06, 9/4, p24-25. 
Naylor, Ellen  ACT!   March/April 01, 4/2, p.46-50. 
Aker, Brooke  Act with integrity. Jan/Feb 03, 6/1, p41. 
 
Gilad, Ben  An ad hoc, entrepreneurial CI model. Oct/Dec 00, 3/4  p 
Simon, Neil  Age-related thinking.   Sept/Oct 01, 4/5, p434-35. 
 
Vavassori, Carla  Aligning intelligence to decision-making: Zambon case study. July/August 05 
8/4, p6-8. 
Ward, Constance Alphabet soup for lunch.   Oct/Dec 99, 2/4, p42. 
Hohhof, Bonnie  Always a second opinion. November/December 06 9/6, p5. 
 
Weber, Bill  Anaheim – a measure of progress. Nov/Dec 02,5/6, p6. 
Read, Peter  Analysis frameworks that work. Sept/Oct 02, 5/5, p20-23. 
Sawka, Ken  The analysis paradox. Sept/Oct 05 8/5, p52-53. 
Glitman, Eric  Analysis tools: essential components of global CI. March/April 08 v11n2, p50-51. 
  
McGonagle, John Analysts Cookbook/ Structured analysis (book reviews).  

November/December 06 9/6, p50-51. 
Sawka, Kenneth  Analysts’ new year resolutions.   Jan/Feb 02, 5/1, p43-44. 
Sawka, Ken  Analytic tradecraft. July/August 05 8/4, p43-44. 
Sawka, Kenneth  The analytical challenges of the lone CI manager.   Oct/Dec 98, 1/3, p41-42. 
Sawka, Kenneth  Analytical methodologies: no substitute for common sense. Jan/Feb 03, 6/1, 
p39-40. 
 
Long, Allen  Analyzing competitors in disarray. May/June 06, 9/3, p.54-55. 
Wells, Cheryl Ann Analyzing corporate personalities. July/Aug 01, 4/4, p17-20. 
Sperger, Michael Analyzing from a distance: telecommuting and remote work in CI.  
    March/April 03, 6/2, p33-35. 
Chussil, Mark  Anchors weigh down competitive thinking. July/August 06, 9/4, p30-31. 
Calof, Jonathan  And now – a message from our members. Jan/Feb 06 9/1, p26-28 
 
Miller, Stephen  Annual conference highlights. July/Sept 00, 3/3, p 
Beurschgens, Andrew Another European SCIP networking event alive and kicking. Sept/Oct 07 10/5, p.40-41. 
Sawyer, Deborah Another inside job: the perils of rapid technological change.  Oct/Dec 99, 2/4, p53. 
Weiss, Arthur  Answers to your CI questions. January/February 04, 7/1 p50. 
Weiss, Arthur  Answers to your CI questions. March/April 04, p70-1. 
. 
Johnson, Arik  Anticipating tomorrow, understanding today. Sept/Oct 05 8/5, p54-56. 
Cook, Michelle  Anticipating unconventional M&As. Jan/Feb 01, 4/1, p.19-22. 
 
Elizondo, Noe  Apples to apples, oranges to oranges. July/August 03, 6/4, p49. 
Elizondo, Noe  Applying CI to the international sales process. January/February 04, 7/1 p55–56. 
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Fiora, Bill  Applying consulting skills to CI projects: part 1. May/June 03, 6/3, p53-54. 
Fiora, Bill  Applying consulting skills to CI projects: part 2. July/August 03, 6/4, p47-48. 
Glitman, Erik  Applying the tools of CI to the sales force. November/December 07, v10n6, p42-44. 
 
 
Carr, Mardene  Are Jamaican librarians creating competitive advantage? Nov/Dec 03, 6/6 p54-55 
Sawyer, Deborah Are you blunting your own strategic weapons?   Jan/March 99, 3/1, p44-45. 
Correia, Cynthia Are you ‘in the know?’ May/June 08 v11n3,  p42-44. 
 
Sawka, Kenneth Are we strategic?   July/Sept 00, 3/3, p 
Sawka, Kenneth Are we valuable?   April/June 00, 3/2, p53-54. 
Aker, Brooke  Arm yourself with the law.   May/June 02, 5/3, p39-40. 
 
Weiss, Arthur  Ask Arthur!   Jan/Feb 02, 5/1, p45-46. 
Weiss, Arthur  Ask Author.   March/April 02, 5/2, p47-48. 
Weiss, Arthur  Ask Arthur!.   May/June 02, 5/3, p41-43. 
Weiss, Arthur  Ask Arthur!   July/Aug 02, 5/4, p31-3. 
Weiss, Arthur  Ask Arthur!  Answers to your CI questions. November/December 03, 6/6 p52-53. 
Weiss, Arthur  Ask Arthur (competitor’s pricing).   Sept/Oct 02, 5/5, p35-36. 
Weiss, Arthur  Ask Arthur! Answers to you CI questions. Nov/Dec 02,5/6, p45. 
 
Sawyer, Deborah Assessing the invisible bidding on service contracts.   March/April 02, 5/2, p53-54. 
Mockus, Darrell  Avoid the intelligence disconnect. Nov/Dec 01, 4/6 p9-12. 
Sewell, Tanya  Avoiding common CI pitfalls. November/December 06 9/6, p44-45. 
 
 
 
B 
 
Miller, Stephen  Back to the future.   Jan/March 99, 2/1, p3.    
Hohhof, Bonnie  Back to the future.   July/Aug 02, 5/4 p5. 
Graham, Alexander Bad behavior creates moments for advocacy. September/October 06, 9/5, p58. 
Ryan, Cormac  The bad news bearers – effectively managing ‘negative’ CI. May/June 06, 9/3, p.16-19. 
Simon, Neil  Barriers to an information sharing culture.   Oct/Dec 98, 1/3, p47-49. 
McGonagle, John Battle of the forms.    July/Sept 00, 3/3, 
 
Aker, Brooke  Be aggressive.   Jan/Feb 02, 5/1, p47. 
McGonagle, John Beautiful Evidence (book review). November/December 06 9/6, p49. 
Kindler, Timothy  Become an active volunteer.  Sept/Oct 05 8/5, p3. 
Burkhardt, Kim  Before and after competitive intelligence: research analysts succeed in a variety of 
settings.  
    September/October 07 10/5, p.46-47. 
 
 
Berger, Amy  Being honest in a dishonest world. July/Sept 98, 1/2 p 38-39. 
Fleisher, Craig  Being clear about who we are and what we do. September/October 06, 9/5, p3. 
 
Weber, Bill  Belonging versus buying.   July/Aug 02, 5/4, p44. 
Singh/Berschgens Benchmark  CI capabilities using a self-diagnosis framework. Jan/Feb 06 9/1, p22-25. 
Kennedy, Robert  Benchmarking and its myths. April/June 00, 3/2, p28-33. 
Matteo, Martha PhD Benchmarking for insight on R&D productivity.  May/June 05, 8/3 p20-26. 
Maag, Gary  Benchmarks for success: the continued evolution of competitive intelligence.  
    March/April 07 10/1, p42-43. 
Sewell, Tanya  Best practices of providing CI to business units. May/June 07 10/3 p.52-3. 
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Kline/Rivette  Beware: Competitors leveraging hidden assets. Sept/Oct 01, 4/5, p16-18. 
Farcot, Raoul  Beware, not all intelligence is created equal. September/October 03, 6/5, p40-41. 
Werther, Guntram Beyond the blocking tree: improving future-oriented analysis.  Oct/Dec 00, 3/4   
Sawyer, Deborah Beyond the dialtone.    April/June 98, 1/1, p51-52 
Valencourt, Lawrence Beyond the intelligence cycle. July/Aug 01, 4/4, p21-26. 
Miller, Stephen  Big brother: CI’s friend or foe.   April/June 99, 2/2, p3. 
 
McGonagle, John Bibliography: analytical techniques. July/August 04, 7/4 p51, 54. 
McGonagle, John Bibliography: delivering intelligence. September/October 03, 6/5, p51-52. 
McGonagle, John Bibliography: financial CI. May/June 03, 6/3, p56. 
McGonagle, John Bibliography: education in CI. July/August 03, 6/4, p50. 
McGonagle, John Bibliography: online services and intranets. May/June 04, 7/3, p46. 
McGonagle, John Bibliography: tactical intelligence. November/December 03, 6/6 p51. 
 
Meyerick, Charles The black swan and super crunchers (book review). January/February 08, v11n1 p55-
57. 
 
Johnson, Arik  Blogs, wikis & rss – collaborative social communitiesJanuary/February 05, 8/1 p58-59. 
 
 
McGonagle, John Book reviews. Competitive intelligence (Bernhardt); Harnessing the power of  

intelligence, counterintelligence, and surprise events. July/August 03, 6/4, p65-66. 
Wunderlin, Christine Book Review: Competitive intelligence by Rainer Michaeli. March/April, 06 9/2, p49. 
McGonagle, John Book reviews: The Complete Guide to CI, 2nd edition; User Driven CI: crafting the value  

proposition; Controversies in CI.  September/October 03, 6/5, p45-46. 
McGonagle, John Book Reviews: Strategic and competitive analysis.   Sept/Oct 02, 5/5, p39. 
McGonagle, John Book reviews: Beyond Competitive intelligence (Robinson); Information management 

for the intelligent organization (Choo); Assessing competitive intelligence software  
(Bouthiler); Digital defense (Parenty)  Nov/Dec 03,6/6 p47-48. 

McGonagle, John Book reviews: Early Warning (Ben Gilad) and Heads Up (Ken McGee).  
March/April 04,  p66. 

Herring, Jan  Book review: The manager’s guide to competitive intelligence. March/April 04, p67. 
Tyson, Kirk  Book Review: Bottom line competitive intelligence. Nov/Dec 02,5/6, p48. 
Ho, Helen  Booking unconventional speakers. March/April 07 10/1, p38-41. 
Garrity, Rachael  Boston SCIP04 speakers speak out. January/February 04, 7/1 p41-43.  
 
Johnson, Sam  Breaking down the scenario myth. Jan/Feb 06 9/1, p47-49. 
Farcot, Raoul  Bridging the gap between CI and corporate strategy. January/February 04, 7/1 p44-5. 
Giese, Diane  A bright future for CI through competitive affairs. March/April 02, 5/2, p21-24. 
 
Sawka, Ken  Bucking the conventional wisdom. Jan/Feb 06 9/1, p42-43. 
Kinsinger,Paul  Building a better customer: teaching MBAs how to use CI. July/August 03, 6/4, p6-11. 
Skryzowski, Lauren Building a CI network from scratch. May/June 03, 6/3, p39-41. 
Matteo, Martha  Building a path to increased member value. March/April 07 10/1, p6. 
Fiora, Bill  Building a portfolio of Deliverables.  January/February 05, 8/1 p37-40. 
Lewis, Dafyyd  Building bridges, not walls. March/April 04, p6-11. 
Swanson, Scott  Building your net work in (human) assets. March/April 04, p12-6. 
 
McGonagle, John Business and competitive analysis (Bensoussan and Fleisher) book review.  
    May/June 08 v11n3  P55. 
Simon, Neil  Business anthropology: clues to culture.   July/Aug 01, 4/4, p39-41.\ 
Matteo, Martha  A busy year. November/December 07, v10n6, p.3. 
Gayoso/ Husar  Buy-side market intelligence practice. March/April 08 v11n2, p26-32. 
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C 
 
Settecase, Michelle A call for professionals in the classroom, or how to become an adjunct professor.  

July/August 03, 6/4, p58-59. 
Levy, Steve  A call to integrate: CI, customer relationship management, and sales force automation. 
    March/April 03, 6/2, p36- 
Sawka, Kenneth Call ‘em like you see ‘em. November/December 03, 6/6 p40-41. 
Weber, Bill  Calling all CI product and service vendors. May/June 03, 6/3, p60. 
McGonagle, John Can you make a career in CI? September/October 06, 9/5, p37. 
Francis, David  Can you use scenarios? July/August 04, 7/4 p19-24. 
 
Rosen, Linda  Capturing and sharing CI: Microsoft’s intranet. July/Sept 98, 1/2 p9-12. 
Naylor, Ellen  Capturing CI from your sales force. Part 1. Jan/March 99, 3/1, p24-28. 
Schultz, Stephen Capturing CI through your sales force. Jan/Feb 02, 5/1, p20-23. 
Graham, Alex  Capturing the wisdom of the competitive intelligence crowd.  

January/Feburary 07 10/1, p60. 
 
 
Mulligan, Dan  A career in intelligence? September/October 06, 9/5, p6-11. 
Himelfarb, Dan  Careers in CI – becoming a due diligence professional. Sept/Oct 06, 9/5, p39-40. 
Cook, Curtis  The case of DaimlerChrysler. Jan/Feb 01, 4/1, p.19-22. 
DeGenaro, Bill  A case for business counterintelligence. Sept/Oct 05 8/5, p12-16. 
Johnson, Arik  Casting a wider net. July/August 06, 9/4, p50-51. 
 
Bentley, Samuel The Center of the storm: my week as a CI grunt. Oct/Dec 98, 1/3, p33-35. 
Vedder, Richard  CEO and CIO attitudes about CI. , 2/4, p39-41. 
Fuld, Leonard  A CEO’s favorite numbers. March/April 03, 6/2, p55-6. 
Miller, Stephen  A certain personality. July/Aug 01, 4/4, p5. 
 
Fiegel, John  Changes. January/February 08, v11n1 p60 
Garland, Eric  Chaos, complexity, the future, and CI. November/December 03, 6/6 p58-59. 
McGonagle, John J. Chaotic Markets. (book review). Sept/Oct 07 10/5, p.43. 
Olivieri, Carolina  Chicago speakers speak out.  January/February 05, 8/1 p26-29. 
Fiora, Bill  Choose your words carefully. Jan/Feb 03, 6/1, p38. 
Fehringer, Dale  Choosing and using CI analysis techniques. November/December 07, v10n6, p39-41. 
 
 
Scott, David M.  The CIO just said ‘dirty rotten cheaters’ on the analyst call! May/June 03, 6/3, p21-25. 
 
Simon, Neil  Coaching for CI team success.   March/April 01, 4/2, p.37-39. 
Simon, Neil  Cognition and performance.   July/Sept 00, 3/3, p 
Hare, Kelsey  Collaboration, coordination of competitive intelligence through technology.  

March/April 07 10/1, p19-22. 
 
Johnson/Frank  Collaborative early warning. Jan/Feb 06 9/1, p35-37. 
Elizondo, Glitman Collecting and analyzing CI in Europe: field notes. Sept/October 04, 7/5, p55-7. 
Glitman, Erik  Collecting CI at trade shows: the international perspective.  

January/Feburary 07 10/1, p42-42, 51. 
 
McGonagle, John Collecting competitive intelligence. July/August 05 8/4, p52, 55. 
Farcot, Raoul  Collection primer: capturing field intelligence. July/August 05 8/4, p45-46. 
 
Livijn, Richard  Comintell knowledge Xchanger 2.2. May/June 04, 7/3, p49-51. 
Wergeles, Fred  Commercial satellite imagery.  April/June 98, 1/1, p36-39. 
Goldberg, Joe  Commitment for positive change. May/June 08 v11n3, P3 
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Elizondo, Noe  Common mistakes in cross-border CI. March/April 03, 6/2, p47-48. 
 
Cullen, Susan  Communicating complex issues to decision makers: a patent example. 

July/Sept 00, 3/3, p 
Naylor, Ellen  Communicating cooperatively: the beginning. November/December 06 9/6, p46-48. 
Naylor, Ellen  Communicating cooperatively: trade shows. January/Feburary 07 10/1, p44-46. 
 
Ho/Cormier  Communicating effectively with executives. May/June 06, 9/3, p.6-11. 
McGonagle, John Communicating with clients. May/June 06, 9/3, p.38-39. 
Desouza, Kevin  The communication of intelligence: three lessons.  September/October 03, 6/5, p42-44. 
Hohhof, Bonnie  Communications. May/June 06, 9/3, p.5. 
 
 
Kolb, Guy  Company-wide CI.   Jan/March 99, 3/1, p56. 
Long, Allen  Compare apples and oranges for robust SWOT analysis. May/June 07 10/3 p.31. 
 
Sawyer, Deborah Comparing competing services.   Nov/Dec 01, 4/6 p41-2. 
Sawyer, Deborah Comparing competing services: a CI challenge.   Sept/Oct 01, 4/5,  p39-40. 
 
Sawka, Ken  Compemarkets Restelligence.  March/April 05, 8/2 p44-45. 
Sawka, Ken  Competing hypotheses analysis.   July/Sept 99, 2/3, p 37-38. 
Naylor, Ellen  Competitive analysis simulation tool (CAST).   March/April 02, 5/2, p58-59. 
Himelfarb, Dan  Competitive analysis to mitigate risk. Jan/Feb 06 9/1, p29-30 
Robinson, Mark  Competitive information security. July/Aug 01, 4/4, p14-16. 
 
Powell, T.W.  CI 2.0: expanding the role of intelligence in threat awareness. Sept/Oct 06, 9/5, p21-27. 
Wunderlin, Christine Competitive Intelligence (book review). November/December 06 9/6, p55. 
Himelfarb, Dan  Competitive intelligence analysis for due diligence – who’s it for?  

July/August 06, 9/4, p52-53. 
Shaker, Steven  Competitive intelligence: a futurist’s perspective. Jan/March 99, 2/1, p24-27. 
Badr, Ahmad  Competitive intelligence and marketing strategy formulation. May/June 04, 7/3 p35-38. 
 
McGonagle, John Competitive Intelligence: a guide for your journey to best-practice processes.  
    (Hasanali, Farida) APQC. July/August 04, 7/4 p41. 
Sawka, Ken  The competitive intelligence analyst resume. July/August 04, 7/4 p42-43. 
Prescott, John  Competitive intelligence and Ethics: either you have it or you don’t.  

March/April, 06 9/2, p6-10. 
 
McGonagle, John Competitive intelligence and senior management (Rodenberg) book review.  

May/June 08 v11n3.  p57. 
Merritt, Christopher Competitive intelligence and the higher education dilemma. Oct/Dec 99, 2/4, p19-22 
Long, Allen  Competitive intelligence and M&A due diligence analysts are close cousins.  

Sept/Oct 06, 9/5, p56-57. 
Rosenkrans, Wayne Competitive Intelligence and strategy: the virtuous circle. July/August 07 10/4, p.11-14. 
Ward, Constance CI – AOK; but CIA – no way.   July/Sept 99, 2/3, p 35. 
 
Johnson, Sam  Competitive intelligence as a critical growth market puzzle piece. March/April 04, p68-9. 
Miller, Stephen  CI at Avent: a bottom line impact. July/Sept 00, 3/3, p 
Holtzman, Jody  CI blindspots and other barriers to strategic value. July/August 05 8/4, p15-19. 
Kalb, Clifford  CI, BI, and KM. July/Sept 00, 3/3, p 
 
McGonagle, John CI bookshelf.   May/June 01, 4/3, p.46-48. 
McGonagle, John CI bookshelf.   July/Aug 01, 4/4, p50. 
McGonagle, John CI bookshelf.   Sept/Oct 01, 4/5, p54. 
McGonagle, John CI bookshelf.   Nov/Dec 01, 4/6 p52 
McGonagle, John CI bookshelf.   Jan/Feb 02, 5/1, p61-62. 
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McGonagle, John The CI bookshelf.   May/June 02, 5/3, p49-50.   
 
Hohhof, Bonnie  Competitive intelligence careers. September/October 06, 9/5, p5. 
Gilad/Herring  Competitive intelligence certification: do we need it? March/April 01, 4/2, p.28-31. 
Garland, Eric  Competitive intelligence consultants and clients. July/Sept 00, 3/3, p 
Barnea, Avner  Competitive intelligence derived buying models to increase business results.  

November/December 06 9/6, p52-54. 
 

Gilad, Ben  Competitive intelligence education: Harvard style. July/August 03, 6/4, p12-16. 
Shelfer, Katherine Competitive intelligence education that advances CI practice.  

July/August 03, 6/4, p31-36. 
Gutowski, Nick  Competitive intelligence education: the problem begins in high school.  

May/June 07 10/3 p.41-2. 
Weiss, Arthur  CI ethics: how far can primary research go? Nov/Dec 01, 4/6 p18-21. 
 
Miller, Stephen  Competitive intelligence for a smaller, faster world. July/Sept 98, 1/2 p3-4. 
Pasemko, Jay  Competitive intelligence for beginners: getting started. July/Sept 00, 3/3, p 
Stover, Peggy  Competitive intelligence for consumer packaged goods.   Oct/Dec 98, 1/3, p43-44. 
Mayes, Nancy  CI for fun and profit in the federal market. September/October 06, 9/5, p44-45. 
Hamilton-Pennell, C. Competitive intelligence for small businesses: Littleton’s economic gardening program.  

 Nov/Dec 04, 7/6, p13-15. 
Minteer, Robert  Competitive intelligence for the young practitioner. Nov/Dec 01, 4/6 p34-36. 
 
Kindler, Tim  The competitive intelligence foundation.  May/June 05, 8/3 p3. 
Matteo, Martha  The Competitive Intelligence Foundation: achieving and marketing milestones in 2006.  

November/December 06 9/6, p57. 
Hohhof, Bonnie  The CI/government connection. November/December 04, 7/6, p5. 
 
McKenney, Peter CI in action: key steps to building an internal CI function. Nov/Dec 05  8/6, p10-13. 
Sawka, Ken  CI in a down economy.   May/June 01, 4/3, p.33-34. 
Hohhof, Bonnie  CI in a global context. July/August 05 8/4 p5. 
Wing, Melanie  CI in a newly competitive market. Jan/March 99, 2/1, p14-16. 
Miller, Stephen  CI in all sizes.   April/June 00, 3/2, p3. 
Konop, Szymon  CI in Central Eastern Europe and Russia. May/June 08 v11n3,  P31-33. 
 
Price, John  CI in Latin America: new science meets old practice. Oct/Dec 00, 3/4  p 
Goodrich, Alan  Competitive intelligence in manufacturing environments: quantifying competitors’ costs.  
    January/February 08, v11n1 p21-25. 
Curtis/ Carter  CI in the internet era: legal and ethical considerations. March/April 08 v11n2, p9-12. 
 
 
Svetozarov, Vladimir Competitive intelligence in Russia. May/June 02, 5/3, p24-27. 
Svetozarov, Vladimir Competitive intelligence in Russia: obstacles/opportunities. Nov/Dec 04, 7/6, p30-2. 
Mysore, Nick  Competitive intelligence in the airline industry. April/June 00, 3/2, p17-20. 
Liebowitz, Jay  CI in the DC area. Sept/Oct 05 8/5, p36-37. 
Klein, Suzanne  CI international market assessment: research findings. Sept/October 04, 7/5, p. 13-16. 
McGonagle, John Competitive intelligence is not knowledge management. July/August 06, 9/4, p26-27. 
 
Ward, Constance CI – it’s just comma sense pt.1.   March/April 01, 4/2, p.33-34. 
Ward, Constance CI – it’s just ‘comma’ sense pt2.   May/June 01, 4/3, p. 37-38. 
Horowitz, Richard CI, law, and ethics: the EEA revisited. November/December 03, 6/6 p56-57 
Schietroma, Kathleen Competitive intelligence/ MR relationship: working together for heightened insights.  

November/December 06 9/6, p23-25. 
Weber, Bill  CI – more than ever.   Nov/Dec 01, 4/6 p52. 
 
Miller, Stephen  CI newswatch. July/Sept 98, 1/2, p5-6. 



CI magazine      Title Index 7 

Bentley, Samuel CI newswatch. Oct/Dec 98, 1/3, p5-8. 
Miller, Stephen  CI newswatch. July/Sept 00, 3/3, p 

CI newswatch. Oct/Dec 00, 3/4,  p 
 
McGonagle, John CI on your company’s intranet.   Jan/Feb 01, 4/1, p.29-30. 
Vedder, Richard A CI opportunity from Katrina and Rita. Jan/Feb 06 9/1, p38-39. 
Simon, Neil  Competitive intelligence personnel: requirements for multicultural organization.   

Jan/March 99, 2/1,  
p43-44 
Johnson, Arik  Competitive intelligence power tools for sales force effectiveness and cooperation. 

  March/April 05, 8/2 p52-54. 
Herring, Jan  CI professionalism. July/August 03, 6/4, p60. 
Long, Allen  Competitive intelligence recommendations must reflect strong strategic thinking.  
    March/April 07 10/1, p54-56. 
Simon, Neil  CI’s role in appreciative inquiry.   Nov/Dec 01, 4/6 p45-47.  
 
Ward, Constance The CI shell game.   July/Sept 98, 1/2 p41-42.   
Simon, Neil  CI soft skill competencies.   Oct/Dec 99, 2/4, p48-49. 
Fuld, Leonard  CI software report 2002. May/June 02, 5/3, p15-23. 
Farcot, Raol  CI software sanity check: know what technologies are right for you.  

March/April 04,  p53-54, 59. 
Powell, Tim  CI software: Skila. April/June 98, 1/2 , p53. 
Baul, Don  CI survival: networking to the bottom line. March/April 04, p50-2. 
Blume, John  A CI system to support field sales staff. March/April 03, 6/2, p45-46. 
Gilad, Ben  CI transformation day: a report. May/June 04, 7/3 p30-34. 
 
Simon, Neil  CI teams must keep pace as companies grow.    April/June 98, 1/1, p47-49. 
McGonagle, John CI technology readings. March/April 03, 6/2, p50. 
Matteo, Martha  CI without borders. September/October 07 10/5, p.3 
 
 
 
Hohhof, Bonnie  The competitive knowledge dance. July/August 06, 9/4, p5. 
Johnson, Mark  Competitive profiling with financial ratio analysis. Jan/Feb 02, 5/1, p35-39. 
McGonagle, John Competitive technical intelligence: a question. July/August 07 10/4, p.32. 
Cantrell, Robert  Competitive vectors. Jan/Feb 03, 6/1, p17-21. 
 
Long, Allen  Competitor cost profiles drive predictive price modeling.  

January/Feburary 07 10/1, p58-59. 
Marren, Patrick  Competitor cost structure, or the great white whale. Oct/Dec 98, 1/3, p13-16. 
Glitman, Eric  Comprehending irrational competitor actions by future-based analysis. 
    Oct/Dec 00, 3/4  p 
Miller, Jerry  A comprehensive CI curriculum. July/August 03, 6/4, p27-30. 
Toren, Peter  Comprehensive protection of new intellectual property.  May/June 05, 8/3 p36-40 
 
Johnson, Sam  The concrete and the virtual. May/June 06, 9/3, p.32-34. 
Stanat/Seydel  Conducting BI gathering in Europe: seven key areas. Nov/Dec 02,5/6, p34-37. 
Fehringer/Sawka Conducting ‘comfort intelligence’ with scenario analysis. Jan/Feb 03, 6/1, p31-2. 
Fehringer/Wilson Conducting proactive competitive intelligence through competitor activity tracking. 

 May/June 07 10/3 p.11-14. 
Bardon, Debbie  Confessions of a call girl, or how to give good phone. March/April 04, p38-40. 
 
Hohhof, Bonnie  Conference and Trade Show Intelligence. January/Feburary 07 10/1, p5. 
Calof, Jonathan  Conference and trade show intelligence. March/April 07 10/1, p46-48. 
Calof, Jonathan  Conference and trade show intelligence – a book whose time has come. July/August 
    06, 9/4, p36-37. 



CI magazine      Title Index 8 

Calof, Jonathan  Conference and trade show intelligence goes international.  
May/June 08 v11n3, P22-26. 

Calof, Jonathan  Conference and trade show planning committees as an intelligence resource.  
    November/December 06 9/6, p38-40. 
 
 
Hayes, Kathrine  Conference buzz. May/June 04, 7/3, p59. 
Dishman, Paul  Conference value: new skills, new people, new resources. Jan/Feb 03, 6/1, p4. 
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